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Editorial | Editorial 
 

Haciendo camino en el Turismo Cultural  

Paving the way in Cultural Tourism  
 

 

methaodos.revista de ciencias sociales presenta su segundo monográfico y lo hace contribuyendo a   través 

de un número dedicado al   Turismo Cultural, cuando nos acercamos a casi medio siglo de Turismo 

Cultural. En efecto, cuarenta años han transcurrido desde que, en 1976, la UNESCO hiciera su primera 

declaración sobre el Turismo Cultural aportando su visión patrimonial, a la que se incorporaría la OMT en 

1995 incorporando su propia perspectiva turística.  Al poco tiempo, en 1999, el ICOMOS redactaría su 

Carta de Turismo Cultural. Y los mismos cuarenta años desde que, en la década de los años 80, se 

consolidara el Turismo Cultural como forma de turismo alternativo  y   reacción al turismo de masas, dentro 

de los nuevos entornos socioeconómicos y culturales que se estaban produciendo.  

Desde entonces ha habido definiciones y múltiples acercamientos al Turismo Cultural, una categoría 

dentro del Turismo como se designó en el PNIT (2012-15), pero sobre todo la resultante de   interacciones 

entre los campos de la Cultura y del Turismo, entre oferta y demanda, en la que están implicados territorio, 

viajeros y sociedad local, y dando lugar así a un fenómeno dinámico, cambiante y en continua evolución.  

En torno a él, se ha desarrollado una relevante labor de investigación, con la creación de Grupos, Redes de 

colaboración como la Red Unitwin-Unesco æCulture, Tourisme, D®veloppementç de Paris I Sorbonne, y la 

generación de Proyectos, que permite comprobar la larga marcha del Turismo Cultural hasta la actualidad. 

Basta con consultar las primeras publicaciones de finales de los años 80 y las más recientes síntesis para 

percatarse de cuánto se ha cambiado, de la evolución y del largo camino realizado, al mismo tiempo que 

se han incorporado nuevas disciplinas al estudio del Turismo Cultural.  

En la actualidad,  se tiende a  considerar el  Turismo Cultural  como un  objeto de producción y de 

consumo, siendo ya  común su análisis desde  la demanda, el  marketing, como imagen y marca  de un 

destino y así, estamos empezando a vivir una cierta  masificación de la cultura e incluso  del patrimonio, 

cuando en el imaginario de turistas y visitantes el Turismo Cultural es sinónimo de una práctica  minoritaria 

y excelsa por su vinculación con el patrimonio y  las artes,  y se rodea de  una aureola de calidad y de 

educación, frente al mero  entretenimiento y ocio.   Por ello, estamos asistiendo a la parcelación del 

Turismo Cultural, a su segmentación en función de las distintas demandas de los viajeros, de sus 

motivaciones como consumidores y según los atractivos y destinos.  Desde el enfoque territorial, apoyo y 

fundamento del turismo, se ha querido ver en el Turismo Cultural una oportunidad de desarrollo 

económico y social a través de la puesta en marcha de acciones sobre el patrimonio, conservación e 

interpretación, y sobre otros atractivos culturales con quienes tiene que compartir también formas más 

intangibles como la creatividad y la experiencia, prácticas que están creando multitud de dinámicas.  

El Turismo Cultural se puede considerar, por lo tanto, como un sinónimo de variedad de productos, 

con diferentes modalidades, que genera dinámicas y sinergias que interrelacionan lo cultural y lo social con 

lo territorial, pero también,  en términos económicos, como un indicador de ingresos elevados por día de 

estancia. Los destinos han ido buscando nuevas políticas, modelos de gobernanza y una integración 

pública-privada.  Por su parte, la sociedad local se ha ido implicando en estos procesos patrimoniales y 

culturales. Han surgido nuevas prácticas y una sociedad más dinámica e involucrada en su propia 

identidad. En ese sentido, la determinación de una empleabilidad común al turismo y a la cultura puede 

empezar a marcar los cimientos sociales y económicos del Turismo Cultural, asociando diferentes campos 

profesionales y cohesionando un sector social del Turismo Cultural.  

  Sin embargo, también se están percibiendo contradicciones y reacciones. Junto a estos aires de 

bonanza en el Turismo Cultural, análisis específicos y regionales llegan a matizar este optimismo. Los 

análisis de demanda permiten diferenciar entre la motivación cultural de los visitantes y la práctica de 

actividades culturales, entre los flujos de turismo nacional e internacional, entre destinos, rurales o 

urbanos, y entre continentes, con marcadas diferencias entre atractivos, experiencias y productos, 

poniendo de relieve la complejidad y variedad de esta forma de turismo. Los análisis de la oferta 
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testimonian un fuerte desequilibrio entre oferta y demanda y una escasa planificación, mientras que los 

atractivos turísticos culturales van perdiendo, en algunos casos, su carácter minoritario que lo definían en 

un principio.  

 

 

1. El monográfico de èmethaodos.revista de ciencias socialesé sobre Turismo Cultural 

 

En este contexto, ha surgido la elaboración del monográfico  de èmethaodos.revista de ciencias socialesé 

sobre Turismo Cultural. Ha sido la respuesta a una llamada nacional e internacional dirigida a expertos 

profesionales, profesores e investigadores especializados que permit iera de forma aleatoria trazar el 

Turismo Cultural, ver aflorar temáticas y problemáticas actuales, poner de relieve metodologías y fuentes 

básicas de investigación, y marcar un estado de la investigación y de las tendencias. La especificidad de la 

publicación, una llamada, explica la respuesta en forma de numerosos casos prácticos, en diferentes 

escenarios y bajo diferentes problemáticas. Es esa una de las riquezas del Monográfico. Con las respuestas 

obtenidas, el grupo de investigación methaodos.org de metodología para la investigación social aplicada 

puede plantear unas pautas y caminos que se están trazando o consolidando, específicos para el Turismo 

Cultural, dentro de una interdisciplinariedad , cada vez más evidente y afianzada.   

El primer resultante ha sido, así, la comprobación de la firmeza del Turismo Cultural, de su vigencia 

y de su coherencia, junto a la gran variedad y multiplicidad de formas, al mismo tiempo que se deduce su 

viveza y modernidad en ideas, en su tratamiento y en prácticas innovadoras. Los trabajos presentados por 

los profesores Kadri y Khomsi, Martino, Trono y Oliva, junto con la Dra. Origet du Cluzeau materializan 

estas primeras apreciaciones. Se dibuja   con claridad la identificación del Turismo Cultural con los 

productos culturales, confirmándose, además, la fortaleza de las Rutas en forma de Rutas históricas como 

uno de sus componentes más paradigmáticos, junto con   las   Artes Contemporáneas con una capacidad 

de imbricarse en el Turismo, compleja y variada pero dinámica. El homo viator  emerge como el 

protagonista de nuevos patrimonios (Literatura y el propio patrimonio inmaterial), de experiencias, 

productos y Rutas históricas.  El Arte contemporáneo y otras formas culturales contemporáneas son el 

puente, por otra parte, hacia el marco territorial urbano y la ciudad como destino turístico y/o cultural. Ha 

llegado ésta a confundirse como territorio por excelencia del Turismo Cultural, como destino cultural 

elitista, mientras emerge y se propone aquí el Turismo de Metrópoli como forma diferenciada de gran 

ciudad, donde se integran todas las expresiones culturales y la gran variedad de desarrollos sociales.  

Así dos grandes ejes se pueden deducir desde el principio, el que se refiere al Patrimonio Cultural 

en su modalidad más actual de nuevos patrimonios y nuevos productos como los Itinerarios y Rutas 

culturales, y el que se refiere al mundo contemporáneo, al arte y a la gran ciudad.   

Sin embargo, más allá de estas primeras consideraciones, las aportaciones son múltiples y facilitan 

la aprehensión del Turismo Cultural, a partir de una serie de campos temáticos que se pueden definir como 

unidades de análisis y de debate.  

 

 

2. Los atractivos turísticos patrimoniales 

 

El primero de los campos es el del patrimonio cultural, material e inmaterial, en su apreciación más amplia.  

Los Itinerarios Culturales (Rutas)  y los  Bienes Patrimonio de la Humanidad, que fueron la esencia de la  

eclosión del Turismo Cultural,  continúan siendo objeto de análisis y de estudio,  bajo nuevas perspectivas,  

y conforman todavía el tronco del Turismo Cultural (profs Castel-Branco y Soares, Martín Duque, 

Menchero, Sow, Torres, Trono y Oliva):  Camino de Santiago Francés, Cartagena de Indias en Colombia, 

Saint-Louis en Senegal, Itinerario Cultural de los Omeyas en el Mediterráneo,  y la Ruta histórica de San 

Pedro por el Salento (Italia), Lagos de las Azores. Al patrimonio inmaterial, específicamente, están 

dedicados varios estudios. Este patrimonio y el interés por el son una respuesta a la socialización y a la 

antropización del patrimonio, el ser humano es actualmente protagonista de su legado, muy lejos ya del 

legado material decimonónico, con el reconocimiento de formas inmateriales y de experiencias, patrimonio 

cultural reconocido en las leyes de patrimonio y en las convenciones de la UNESCO.  

La experiencia de la visita y la creatividad son las respuestas turísticas que están dando lugar a 

segmentos específicos de turismo dentro del Turismo Cultural, el Turismo literario (profesores Centocchi, 
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Martino, Pérez Redondo), el Turismo religioso (profesores Lavín, Viteri, Medina y Martínez) y el Turismo 

bélico (profesores Navajas y González), campos que suponen, además, la integración de nuevas disciplinas 

de humanidades para el turismo.  En ese sentido, se afianza el vínculo científico entre la Historia y el 

Turismo a través de la figura de San Pedro (profesores Trono y Oliva) con el estudio de las fuentes, o desde 

el planteamiento teórico del análisis de los procesos de creación de productos, como en el caso de los 

paisajes culturales de los Lagos de las Azores en clave de sostenibilidad turística, como lo han mostrado las 

profesoras Castel-Branco y Soares.    

Pero el patrimonio cultural, embrión del Turismo Cultural es, actualmente, sólo uno de los pilares de 

nuestro campo de estudio como lo ha subrayado la Dra Origet du Cluzeau. Los movimientos del Arte 

contemporáneo con sus especificidades sociales, económicas, territoriales y culturales constituyen uno de 

los más pujantes y atractivos futuros para el Turismo Cultural. Son como un tallo fresco por su dinamismo 

y por sus múltiples formas de interrelación con la sociedad local, como atractivos y al mismo tiempo como 

forma cultural local.  En ese sentido, se imbrican especialmente en destinos urbanos, siendo la ciudad uno 

de los marcos más frecuentes de producción cultural.  

 

 

3. El territorio cultural y turístico  

 

Así, el territorio va a constituir  otro campo temát ico para el Turismo Cultural; Turismo Cultural y Turismo 

Urbano que se han llegado a confundir. Pero los profesores Kadri y Khomsi diferencian un Turismo urbano 

vinculado con el patrimonio de un Turismo de Metrópoli centrado en grandes ciudades dinámicas con una 

multipl icada producción cultural. El análisis del caso de Montréal corrobora las limitaciones patrimoniales 

del Turismo urbano y subraya estas nuevas modalidades metropolitanas.  Y, sin embargo, los territorios 

recogidos en este Monográfico están repartidos y, en gran parte, ubicados en espacios rurales (Itinerarios 

Culturales, Patrimonio Inmaterial, algunos casos de Turismo Literario), o en ciudades medias históricas, 

frente a la gran ciudad. Puede deducirse, por ello, una dualidad, o una diversificación:  el Turismo Cultural 

de la gran ciudad como uno de los grandes ejes de análisis y el Turismo Cultural local y regional, alejado 

de los grandes núcleos turísticos, pequeños lugares y espacios rurales.  Se dibuja, además, la ciudad media, 

individualizada de la gran metrópolis, ambas con propia personalidad turística. Si para el Turismo 

metropolitano   la cultura está imbricada en la propia esencia de la ciudad, en el territorio rural o en los 

pequeños núcleos, el Turismo Cultural puede ser una oportunidad, con resultados inciertos. El territorio y 

todos sus componentes socio-económicos, junto con los atractivos o integrándose en él, constituye así el 

fundamento del Turismo Cultural.  

 

 

4. Las cuestiones turísticas 

 

Las cuestiones turísticas constituyen el siguiente campo temático el que tiene en cuenta las temáticas 

propias de la actividad turística en su interrelación con lo cultural y patrimonial.  ¿Cuáles son las grandes 

preocupaciones   de análisis del Turismo Cultural? Así en primer lugar, se han recogido varias propuestas 

de creación de productos turísticos, con base literaria, Rilke (profesora Martino) o histórica, San Pedro 

(profesores Trono y Oliva), y se ha planteado a su vez la cohesión territorial como objetivo de la creación 

de la Ruta de los Omeyas (investigadora Torres).  Se ha considerado, por otra parte, la configuración de los 

destinos turísticos en términos de atractivos, marcas, percepciones a través de diferentes metodologías y 

con distintas claves turísticas: interpretación, marketing, sostenibilidad. Tal es el caso de los atractivos 

patrimoniales del Turismo de conflicto en Madrid (p rofesores Navajas y González), de la comunicación 

turística en San Antonio de Arecco, Argentina (profesor Centocchi), y de los paisajes culturales de los lagos 

de las Azores y de su percepción social (profesoras Castel-Branco y Soares). En relación con los destinos, 

hay que destacar la hipótesis del desarrollo territorial regional cultural en conexión con el transporte aéreo 

(profesora Napoli) que abre un nuevo campo, toda vez que nos traslada simbólicamente a los orígenes del 

turismo moderno y a estos excelsos momentos en el que el Grand Tour empezó a disfrutar de las mieles 

de la introducción y mejoras del ferrocarril.   

Otros grandes temas han sido el estudio de la funcionalidad turística de la ciudad de Cartagena de 

Indias, Patrimonio de la Humanidad, en Colombia (profesora Menchero), o la cuestión de los impactos. A 
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estos se han acercado a través de los impactos causados por los visitantes y peregrinos en el Camino de 

Santiago Francés en España (profesora Martín Duque) o el propio impacto esperado de una declaración 

Patrimonio de la Humanidad por la UNESCO, en la ciudad de Saint-Louis de Senegal (profesor   Sow),  

Completa este abanico de temas, el análisis de las motivaciones y de los perfiles de los visitantes para 

segmentos específicos como el Turismo religioso y el Turismo literario (profesores Lavin, Viteri, Medina, 

Martínez, y profesor Pérez Redondo).  

 

 

5. La metodología  

 

La actualidad e innovación en los resultados recogidos en este Monográfico sobre Turismo Cultural se 

sustentan en una Metodología y Fuentes que pueden constituir un campo específico para el Turismo 

Cultural. Los trabajos presentados se han desarrollado a partir de distintas modalidades de investigación y   

metodologías cuya confluencia puede llegar a conformar el Turismo cultural como campo de investigación, 

algunas de ellas procedentes del turismo y otras ciencias sociales, otras de las ciencias humanas, 

imbricándose todas ellas y configurando una unidad dinámica de investigación.  

Así, destacan los trabajos empíricos de planteamiento cualitativo a partir de entrevistas a expertos y 

profesionales (Camino de Santiago Francés, Ruta de los Omeyas, Saint Louis en Senegal, Turismo de 

conflicto), técnica que pretende obtener información u opinión sobre una problemática a partir de 

expertos; así como análisis de base cuantitativa cuyo objetivo es documentar y definir una demanda, 

perfiles y motivaciones (Turismo literario y Turismo religioso). Ambos métodos de recogida de información 

son propios de las ciencias sociales, donde se inserta habitualmente al Turismo como campo científico. A 

ello, se suman análisis conceptuales (Arte contenporáneo) y análisis del territorio a partir de la observación 

(Montréal, Cartagena de Indias, Midi-Pyrénées), técnica tan antigua como la propia disciplina que se 

sustenta en ella, la Geografía, (desde Heródoto) y que otorga una relevancia al territorio y al paisaje como 

eje de análisis. Conceptualmente, la observación ha derivado, en parte, en el estudio de la documentación 

gráfica a través del análisis de las preferencias (Lagos de las Azores), una técnica muy bien acogida al 

seguir poniendo de relieve el territorio, los recursos y la sociedad.  Se introducen, así mismo, otros 

métodos procedentes de la comunicación en todas sus formas (textos, imágenes, símbolos) en su 

aplicación a un destino turístico (San Antonio de Arecco), mientras que las fuentes históricas y literarias 

crean su propio espacio para la creación de prod uctos turísticos con   la obra de un excelso viajero (Rilke), 

o bien el recorrido de un viajero histórico (San Pedro). En ese sentido, se ha establecido el análisis histórico 

como fundamento de la sostenibilidad turística en los paisajes culturales de los Lagos de las Azores.  

Así pues, las humanidades afianzan su presencia toda vez que el patrimonio cultural se va haciendo 

menos material y comparte espacio con el arte contemporáneo, la literatura, la etnología, la antropología, 

la arquitectura o la historia. Junto a ellas, las ciencias sociales, con sus fuentes y métodos, siguen 

conservando un espacio preferente, mientras que la documentación gráfica y sus nuevas metodologías 

inician su penetración paulatina entre la Comunidad científica.  

 

 

6. Conclusión 

 

Así pues, si las cuestiones que se han planteado consolidan al Turismo Cultural como categoría del turismo 

(creación, producción, impactos, desarrollo regional, imagen), y las temáticas y la demanda lo van 

segmentando y especificando dentro de una tendencia global, no por ello el Turismo Cultural carece de 

entidad conceptual, con respuestas innovadoras, y con un fundamento epistemológico cada vez más 

enriquecedor. El Turismo Cultural ha quedado caracterizado por los patrimonios culturales y otras formas 

culturales, por los distintos turismos que se derivan, y por su imbricación con el territorio. Se confirma y 

consolida su categoría turística en tanto en cuanto está gestionada dentro del turismo, con sus 

problemáticas y dinámicas.  

La cohesión social que lo había definido a través de la empleabilidad se ve trasladada al campo de 

la investigación y varias metodologías clásicas e innovadoras le dan una coherencia y fortaleza como 

campo de investigación. Las consultas de la bibliografía manejada en los diferentes artículos del 
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Monográfico muestran la interdisciplinariedad, junto con la participación de nuevos campos y áreas de 

investigación.  

 

Cuadro 1. Propuesta de síntesis del Turismo Cultural 

 

 
 

Terminaremos agradeciendo a todos nuestros colegas que con su participación han contribuido a dar un 

ejemplo de la mundial ización del Turismo Cultural, Africa, América y Europa,  y  donde están representados 

relevantes destinos turísticos con muy diferentes realidades turísticas.   

 

 
 

Nuria Morère Molinero   
coordinadora del monográfico sobre Turismo Cultural  

methaodos.revista de ciencias sociales 

Territorio

Región

Rural/Urbano/Ciudades medias/Metrópoli

Patrimonio Cultural: Material - Inmaterial 

Patrimonio de la Humanidad 

Rutas/Caminos/Itinerarios 

Homo viator/ Homo imaginarius 

Segmentaciones:

Turismo literario

Turismo religioso

Turismo bélico

Análisis turístico:

Impactos

Funcionalidad turística

Comunicación

Interpretación

Demanda- Perfiles-

Motivación

Cohesión territorial

Creación productos

Desarrollo regional

Marketing

Sostenibilidad

Metodología 

investigación:

Análisis cualitativo

Análisis cuantitativo

Tratamiento de 

imágenes

Análisis del discurso

Análisis histórico

Análisis literario

Observación

Artes contemporáneas

Expresiones culturales 

Turismo urbano

Turismo de Metropoli
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Abstract  
 

This paper focuses on cultural itineraries as a new category of heritage, a specific product for the promotion of cultural to urism in inland 

regions and a tool for defending small settlements from depo pulation. The study describes the main characteristics of cultural itineraries, 

considering the factors that influence their creation and t he strategies to adopt in order   for them to realistically have a future and 

generate sustainable tourism in the regions through which the routes pass. In order for a cultural itinerary to be successful it is clearly 

indispensable to highlight the meaning of the ancient road but it is also necessary to identify the importance that it has to day and can 

have in the future. Following the path taken by St Peter the Apostle towards Rome, this paper reconstructs stretches of that ancient 

itinerary, which has been historically and geographically documented. It proposes to highlight the value of a journey that un doubtedly 

appeals to those who are full of intellectual enthusiasm but appears to have little relevance for the faithful. Indeed, the latter have always 

been primarily interested in the journeyés final destination, i.e. the great devotional route inside the Eternal City. Conferring importance 

on the Way of St Peter from Jerusalem to Rome would certainly help promote the inland areas of southern Italy that conserve traces of 

the saintés presence. However, it would also perhaps succeed in restoring pride and confidence in this important ancient cultural 

presence to the Mare Nostrum and in recognising the Wayés key role in initiating intercultural dialogue and cooperation between Europe 

and the Mediterranean countries.  
 

Key words: Cultural tourism, Routes, Regional development, St. Peter's Route.  
 

 

Resumen  
 

Este artículo se centra en los itinerarios culturales como una nueva categoría de patrimonio, un producto específico para la promoción 

del turismo cultural en las regiones del interior y una herramienta para defenderá a las pequeñas poblaciones de la despoblación. El 

estudio describe las principales características de los itinerarios culturales, considera los factores que influyen en su creación y las 

estrategias que hay que adoptar para que tengan un futuro realista y generen un turismo sostenible en las regiones por las que pasan 

las rutas. Para que un itinerario cultural tenga éxito, es claramente imprescindible resaltar el significado del antiguo camino, pero 

también es necesario identificar la importancia que tiene hoy y que puede tener en el futuro. Siguiendo el recorrido de San Pedro 

apóstol hacia Roma, este trabajo reconstruye tramos de este antiguo itinerario, documentado histórica y geográficamente. Se propone 

resaltar el valor de un viaje que, indudablemente, atrae a aquellos que están llenos de un entusiasmo intelectual, pero parece tener poca 

relevancia para los fieles. De hecho, estos últimos siempre han estado principalmente interesados en el destino final del viaje, es decir, la 

gran ruta devocional dentro de  la Ciudad Eterna. Así, conceder importancia al camino de San Pedro de Jerusalén a Roma sin duda 

ayudaría a promover las zonas del interior del sur de Italia que conservan rastros de la presencia del santo. Sin embargo, tal vez también 

logre restaurar el orgullo y la confianza en esta importante presencia cultural antigua en el Mare Nostrum y reconocer el papel clave del 

Camino en el inicio del diálogo intercultural y en la cooperación entre Europa y los países mediterráneos.  
 

Palabras clave: turismo cultural, rutas, desarrollo regional, Ruta de San Pedro.  
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1. Introduction  

 

Cultural tourism is one of the sectorés most popular categories and is enjoying rapid growth. Within this 

category, cultural itineraries that seem to guarantee concrete results and promise responsible and inclusive 

tourism development are particularly successful. Seen as complex cultural products, itineraries can confer 

value on every single difference of culture and place, transforming them from a series of isolated local 

situations to a network of resources. Such itineraries serve to æreuniteç and ærecontextualiseç many aspects 

of cultural heritage which, with the passage of time, have lost their original unity and the functions for 

which they were created (Baldacci, 2006: 12). The quality of the environment and the landscape, the historic 

contextualisation of the itinerary in terms o f thematic content and the careful structuring of the individual 

routes are fundamental in the creation of the itinerary. In themselves however, these are not enough. The 

actual development that cultural tourism can generate depends on the concrete initiat ives undertaken by 

national, regional and local authorities, as well as private-sector operators in all countries. Such initiatives 

require a spirit of cooperation that is regional rather than institutional, raising awareness among 

consumers and tourists of the cultural identity that derives from this collective memory (Bustreo, 2014: 

126). 

The literature on this theme is extensive, and is concerned with the type of cultural itinerary (e.g. 

Majdoub , 2010; Berti, 2012; Zabbini, 2012), the geographical contexts of reference (see Beltramo, 2013; 

Rizzo et al., 2013; Correia et al., 2017) and the national and international organisations and institutions that 

promote them and support them ( Khovanova-Rubicondo, 2013; Berti and Mariotti, 2015; Graf and 

Popesku, 2016). Particularly striking is the increased number of papers focusing on religious routes and 

itineraries, which are no longer limited to an analytical distinction between pilgrimage and religious 

tourism (e.g. Hitrec, 1990; Cohen, 1992; 1998; Barber, 1993; Stoddard,1997; Blackwell, 2007; Griffin, 2007; 

Damari and Mansfeld, 2014; Trono, 2014; Carbone et al., 2016) but seek to shed light on the current 

motives for such journeys (Trono, 2016), routes (Murray and Graham, 1997; Shackley, 2001; Raj and 

Morpeth, 2007; Gray and Winton, 2009; Herrero et al., 2009; Collins-Kreiner, 2010). There are also a 

considerable number of studies focusing on specific cases (e.g. those in Raj and Morpeth, 2007; Timothy 

and Olsen, 2006; Trono, 2009; Brayley, 2010; Lo Presti and Petrillo 2010; Cerrutti and Dioli, 2013; Rizzello 

and Trono, 2013; Santos and Cabrera, 2014). The present paper starts with a theoretical overview of the 

concepts of cultural and especially faith itineraries, their ancient and current meaning and the strategies 

designed to ensure their success and promote the development of sustainable tourism. It then indicates a 

number of sites,  in the south of Italy through which St Peter the Apostle is said to have passed on his 

pastoral journey from the Holy Land to Rome. According to the biblical and proto -Christian tradition, Peter 

was considered the Prince of the Apostles and the foundation of the Church from the very birth of the new 

religion. Together with St Paul, the figure of Peter the evangelist, martyr and pilgrim is seen in numerous 

local traditions that share or claim the memory of his landing on their shores or passage through their 

lands, during his long journey from the Holy Land to Rome, which links the most important sites of 

Christianityés origins. The paper summarises the state of the art of ongoing research into the places that are 

connected to Peterés journey along the Italian peninsula towards Rome. On  the   basis of ancient sources 

and local memory, the research has identified and catalogued many cases, most of which are situated in 

Puglia (a region that has always functioned as a bridge between Italy and the Eastern Mediterranean), and 

others in the remaining regions of southern Italy.  

The final   result of the work is the indication of a route that recalls the historical and geographical 

dimensions of this singular story of the Mediterranean, highlighting its assets and attractions in terms of 

heritage and spirituality. This objective is part of attempts to plan the future of the Mediterranean in 

accordance with new principles and socio-political dynamics, imagining new possibilities for dialogue and 

cultural exchange, which have been neglected for so long. It also seeks to identify æpositive signs and 

perspectives in both,  past   memories and future plansç, which grant the Mare Nostrum a æcontinuation of 

historyç and æan alternative renewalç (Signore, 2007: 20). 
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1.Cultural itineraries and the weight of history  

The cultural itinerary falls within the logic of homo viator , the human being as a traveller over time, 

prompted to welcome the future, marvelling at the spectacle of the world, sharing knowledge and 

emotions, travelling in search of a dimension that transcends daily life.  

The movement of individuals (or groups) from their habitual locatio ns towards places considered 

èholyé is part of the history of humanity. Even before they acquired a physiognomy of their own, routes of a 

devotional nature were already familiar to nomadic communities: their wanderings in search of 

psychological and physical stability contained a form of ritualisation of the journey, and the manifestations 

of this spirituality were identified with natural elements.  As human beings adopted a more settled 

existence, they felt the need to aspire to transcendence and to set off once more. It was in the ancient 

world however that èpilgrimageé, as a devotional practice consisting of travelling to a place universally 

recognised to be sacred for votive or penitential purposes, was born (Figure 1)1. 

 

 

Figure 1. Graffiti left by pilgr ims at the Temple of Karnak, the centre of an ancient Egyptian religious cult 

 

 
Source: P. Davoli  

 

 

Pilgrimage as a form of penitence and purification performed at sanctuaries and oracles began to spread 

properly in the fourth century AD. Throughout the Middle Ages it represented a fundamental, if not 

essential experience for believers. Large numbers of people travelled to pray, ask for grace or obtain an 

indulgence, knowing that they would have to face exhaustion and danger to reach the holy places. In those 

years, Europe became a crossroads of routes used by merchants, soldiers, travellers and pilgrims heading 

towards the holy places of Christianity. Indeed, «Every good Christian in the Middle Ages aspired to 

                                                           
1 The term èpilgrimé, from the Latin word peregrinus, has its root in per eger, indicating a crossing of frontiers, or per 

ager, which means æthrough the fieldsç. For the Romans, the peregrinus was simply a foreigner or a traveller (Lavarini, 

1997:29). Because of their vulnerability, they required legal protection, hospitality and food during their journey. The 

practice had an economic and social impact: along the routes they followed, new roads and hostels were built, the 

facilities for travellers in monasteries were expanded, and markets sprang up. 
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undertake a pilgrimage, at some time in their  lives, to at least one of the tresperegrinationesmaiores: 

Jerusalem, Rome and Santiago de Compostela» (Arlotta, 2014).  

With the fall of Byzantium (1453) and Otranto (1480) to Ottoman armies, the eastern Mediterranean 

became dramatically unsafe, cutting off or at least disrupting links with the Holy Land. This situation 

prompted Christians to draw up a new model of religious practice that dispensed with the long journey but 

still ensured the spiritual adherence to the cult of the saints and the origins of Christ. This led to the 

creation of an eminently European network of sanctuaries (Barbero, 2001), including numerous micro-

pilgrimages on a local level, consecrated by popular devotion and preferred by the lower social classes who 

could not afford to go on  long pilgrimages and visit the great sanctuaries of tradition.  

Many of those routes remain popular today among those who wish to attempt a spiritual quest by 

means of a journey. They follow a pre-set itinerary, by now consolidated, and entail visits to both the 

religious monuments and the surrounding natural environment, generating an inseparable cultural unity 

with the landscapes of the sites. Some are famous and internationally recognised (see the Camino de 

Santiago de Compostela, the Via Francigena, the Way of St Olav), while many others are simply practised 

by pilgrims and tourists as part of local traditions and devotional pilgrimages. In terms of sanctuaries, a 

distinction can be made between the numerous small shrines of a local character, whose appeal is linked to 

the buildings themselves and the aura that surrounds them (their importance derives from their function as 

a point of reference for local worshippers and celebrations), and those that are interesting as  a result of 

the landscape in which they are located. These sites are often obscure and may even be unknown to the 

local inhabitants. In many cases, such items have a high artistic and architectural value and an almost 

æpalpableç potential as engines of economic and social development when ædiscoveredç (Arslan, 2013; 

Rizzo et al., 2013). 

While for the medieval pilgrim the road represented the most bitter and tiring aspect of pilgrimage 

(Lavarini, 1997: 361), today it has taken on a social and cultural value, providing an opportunity to meet 

other people and experience new things, to marvel at the landscapes, to conduct research or undertake a 

path of personal growth mediated by inner  experience. The roads over which millions of pilgrims have 

walked in the   course of the centuries are still the arteries of a faith that lives on, in accordance with 

distinct beliefs and forms of worship, in the hearts of a large part of the worldés population. In many cases, 

those once dangerous paths have become consolidated itineraries with much that appeals to tourists who 

see the journey as an emotional, educational, social and participatory experience. 

 

 

2. Cultural itineraries as an emotional experience and an opportunity for regional development  

 

The structural changes affecting the economy and the contemporary cultural industry have given rise to 

the so-called experience economy (Pine and Gilmore, 2011), based on the production and sale of 

memorable events that have become the subject of interest for rapidly evolving cultural tourism. Cultural 

tourists now aspire to more dynamic and participatory ways of discovering a region, the perception of 

which is filtered by their sensitivity, culture and motivation.  

Tourists are now more aware, involved and attentive to quality. They desire to discover the regions 

that they visit and learn about their history and the components of their identity: landscapes, villages, 

churches, traditions, crafts and gastronomy. Increasing numbers of people set off in search of something 

more than a simple holiday: they want to have an experience, meet others, discover new places and 

understand more about what they see; they want to establish a new, more authentic and direct relationship 

with the local culture. Obviously, such experiences are absolutely personnal. They exist in the mind of an 

individual who is involved on the emotional, physical, intellectual and even spiritual level. They are unique 

and unrepeatable, deriving from the interaction between the event experienced and the travellerés mind, 

culture and motivation. Indeed, t he traveller has become the protagonist of a new vision of the holiday, 

characterised by a less frenetic rhythm of life and the ability to maintain the cultural and environmental 

integrity of the regions being visited while meeting the economic and social needs of the host community. 

It is therefore important to interact with the visitor, whose internal dynamics (level of education, mental 

structures, sensitivities and perceptions) represent a fundamental element. The visitor is mentally and 

spiritually involved in the journey or the daily life of the host community (Richards and Wilson, 2006; 

Richards, 2011). It represents a new approach to travelling, aimed at qualitatively improving the current 
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way of visiting a location. It involves understanding and appreciating local heritage, in  particular , that of 

the æslow regionsç, where the æslowness becomes a distinctive factor of developmentç (Rizzi, 2011: XI). 

Here, the landscape is of high quality, with small villages, an agricultural economy, and cultural and 

environmental assets. In such locations, it is possible to explore the historical sedimentation that is 

manifested in the strong signs of human endeavour. These are the so-called æminor regionsç, isolated from 

the centre, affected by depopulation but not  backward or depressed. On the contrary they enjoy a high 

quality of life and offer a compatible form of  tourism that is accessible to all: a ægentleç tourism that lends 

itself to slow forms of transport such as the bicycle, train, bus and walking; a tourism that offers eco-

tourism routes with no barriers of an economic, structural, social or cultural character, that is able to 

combine the promotion of traditional local products with the rediscovery of cultural and environmental 

heritage and the enjoyment o f food -and-wine resources, which represent an essential component of a 

regionés attractiveness and competitiveness. 

The cultural route follows ancient roads used by millions of travellers over the centuries, recovering 

the cultural dimension of travel and the subtle link between nature and the spirit of those that experience 

it. It showcases a category of heritage that generates ælasting social and economic developmentç2, 

particularly in those areas currently characterised by depopulation and marginalisation. Indeed, such 

itineraries have considerable implications for planning in terms of the tourism sector and other economic 

activities: it entails the systematic organisation of all the economic resources present in the area of 

reference, it has synergistic effects resulting from the close complementarity between the cultural and 

tourism services offered to users and their associated economic activities, and it prompts the creation of 

networks among rural communities in order to enhance their visibility and e ncourage their use for tourism. 

Creating a cultural itinerary means investing in resources and the quality of the region but it also 

assumes the presence of a plan, as widely shared as possible, regarding the ways and means employed to 

make it accessible, counting on the broad -based involvement of all the actors in the regional context 

(Lajarge and Roux, 2007; Berti 2012; 2013). Institutional consensus is æa good starting pointç for the success 

of the itineraries, since it provides cohesion and stability in the eyes of the local population (Croci, 2007: 

57). The involvement of the institutions (from the local to the international scale) confers visibility and 

safety on the routes, even when this is not accompanied by financial support. The participation of the 

inhabitants and stakeholders of the regions and sites that lie along the route is essential. These include 

public bodies, institutions and other subjects (e.g. research and documentation centres) that can facilitate 

the process of identification, documentation, planning, implementation and subsequent promotion of the 

itinerary. Their involvement helps the process of protection of heritage and is part of the sustainable 

development of the region, one of the actions recommended by the Council of Europe ( Berti and Mariotti, 

2015). The latter also calls for the development of quality tourism with a European dimension, seeking 

agreements with public and private bodies active in the tourism sector that can develop tourism products 

and be of benefit to potential  stakeholders (CM / Res (2013) 67).3 

All these elements are clearly important to the itinerary, but they are not sufficient to prevent it 

from æsinking into oblivionç over time. Despite being well conceived and planned (and politically 

supported), even if they get it right on a practical and organisational level (services, hotel and catering, 

prices), itineraries need more,  in  order to take off. It is necessary to give them a meaning, to establish a 

two-way correspondence between route and destination. As Ricciardi points out: æthe road must have the 

flavour of the destination. It is a kind of æalready, not yetç, that includes within itself all the charm that the 

road can exert on those who are travelling on it [Þ]. While on the path, people seek a meaning and this can 

be found if there is a destination that can be æcounted offç [like the pearls of a necklace], step by step, 

along the road itself [Þ]. It is not just about discovering, but also feeling and reliving the routeç, hopefully 

then being able to de scribe it with clarity and imagination (Ricciardi, 2011: 117). 

The authenticity of the places needs to be respected by means of targeted strategies that enable a 

genuine experience that has nothing to do with stereotyped and distorted representations or ha ckneyed 

simulations of traditional customs and the historic inheritance. Since they are often the expression of 

fragile situations, and therefore easily ruined, the route needs to be managed not only via strategies that 

                                                           
2 http://www.icomositalia.com/img/2008 -10-04_Itinerari 
3 https://search.coe.int/cm/Pages/result_details.aspx?ObjectId=09000016805c69fe 
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minimise the uncertainty of action, but also with a healthy dose of responsibility that must first and 

foremost seek to guarantee the protection, safeguard and sustainability of the region.  

The Council of Europe also makes   reference to these principles. Its Cultural Itineraries programme, 

inaugurated in 1987, sees these principles as a useful tool for dialogue, intercultural cooperation and 

consolidation of European identity, but also for enhancing  respect and appropriate use (including for 

tourism) of European cultural heritage (Council of Europe 2010/1)4. 

These considerations are echoed in the resolution of the Italian Ministry of Cultural Heritage and 

Tourism, which declared 2016 to be a æNational Year of Pathsç5, concurrent with the Catholic Churchés 

Extraordinary Jubilee of Mercy, giving new life to places of devotion that have long been pilgrimage 

destinations. It brought into a single network  the almost seven thousand kilometres of paths running from 

the north to south of the country, subdivided into circuits and itineraries of varying  difficulty and length, 

combining history and art, sacred and profane. The Ministry then launched a programme to promote the 

itineraries (suitable for walking but also other forms of sustainable transport, on the national and regional 

level), considering them to be an important component of Italyés cultural and tourism sector, a way of 

defending villages from depopulation and a tool for i nterregional coordination. Last but not least, they 

provide an opportunity for meaningful cooperation between operators i n the sector on various institutional 

levels, both secular and religious6. 

These are not the only public sector initiatives aimed at the creation of cultural routes. There is not a 

single region whose rural and local tourism development plans do not includ e at least one route7. Publicity 

campaigns now seek to promote artistic and environmental heritage that is little -known but deserving of 

protection and promotion for tourism purposes (Suarez-Inclan, 2005). Such campaigns are designed by 

tourism marketing experts and public and private operators in the field of interregional, transnational and 

cross-border cooperation (the various Interregs), and are also seen as an opportunity to promote 

intercultural dialogue and tourism.  

 

 

3.The travels of St Peter 

 

One of the essential principles to ensure that a cultural itinerary is recognised at the institutional level is the 

historical authenticity of the events that it narrates, as well as the authenticity of the heritage that it seeks 

to promote.  In addition to itin eraries promoted at the institutional level, in Italy there are dozens of 

planned or existing paths of extensive geographical range (i.e. the Via Francigena, Via Romea, Way of St 

Martin, etc.). They retrace ancient roads and infrastructure, passing through places of great artistic, cultural 

and natural interest. 

 

                                                           
4 On the objectives and characteristics of the Council of Europeés Cultural Itineraries, see, among others, Nagy, 2012; 49-

50. 
5 Directive of the Minister of Cultural Activities and Heritage and Tourism  

 æ2016-Anno dei Cammini déItaliaç- MiBactäUDCM REP. Decreti 12/12/ 2016 N°567. 

http://www.beniculturali.it/mibac/export/MiBAC/sito MiBAC/Contenuti/MibacUnif/Comunicati/visualizza_asset.html_2006

215157.html 
6 Directive of the Minister of Cultural Activities and Heritage and Tourism 

 æ2016-Anno dei Cammini déItaliaç- MiBactäUDCM REP. Decreti 12/12/ 2016 N°567. 

http://www.beniculturali.it/mibac/export/MiBAC/si toMiBAC/Contenuti/MibacUnif/Comunicati/visualizza_asset.html_2006

215157.html 
7 As part of the Plan for Culture and Tourism proposed by the Minister of Cultural Activities and Heritage and Tourism, 

approved in May 2016 by the Inter-ministerial Committee fo r Economic Planning, one billion euros from the 

Development and Cohesion Fund 2014 ä 2020 were allocated for the execution of 33 measures to safeguard and 

promote cultural heritage and enhance cultural tourism. 20 million Euros were allocated to the Via Francigena, 20 to the 

Via Appia Regina Viarum and a further 20 to the Franciscan, Benedictine and Santa Scolastica paths 

http://www.beniculturali.it/mibac/export/MiBAC/sitoMiBAC/Contenuti/MibacUnif/Comunicati/visualizza_asset.html_9734

93546.html 
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An ideal route of great historical, religious and cultural value, relatively little -known and studied, is 

based on St Peter's travels across the south of Italy on his journey from the Holy Land to Rome. Its 

potential in cultural terms lies in the relationship it establishes among several sites devoted to the memory 

of the Apostle in southern Mediterranean regions.  

 

 

3.1 The travels of Peter in Christian sources 

 

The methodology used to determine the  route is based on:  

 

- collection and analysis of information arising from local historical memories, signs and relics 

related to the passage of St Peter; 

- geographical contextualisation of sites on thematic maps; 

- research into the historical connections between the places where this evidence was 

produced. 

- comparison of sites. 

 

In order  to investigate the identity and symbolic components of the geographical area in question, it is 

important to consider them as the "primary subject" of that area's image (Cosg rove, 1984; Mazzoleni, 

2005). Indeed, the geographical framework is of fundamental importance and should be extended to 

embrace all cases which come within the present research, in a perspective of cultural interaction and 

dialogue among seemingly distinct  contexts. 

At present, the field research covers southern Italy, with a focus on the Puglia region and some 

coastal areas of other regions. Due to the scarcity of written sources that characterises many sites in this 

geographical area, in-depth local reconnaissance is required, including the study of the rich iconographic 

repertoire that has survived decay, neglect and deliberate destruction by people unaware of its historical 

and artistic value. 

The Petrine tradition is characterised by a succession of known sources that are often contradictory. 

For this reason, they need to be analysed together with other data (material, landscape, iconographic and 

iconological, as well as ritual and liturgical), in order  to decode and correlate the different signs in a b road 

cultural context (Lefebvre, 1974; Turri,1998; Zappella, 2014). 

The Gospels, the Acts of the Apostles and the Epistles are the official Christian sources available for 

reconstructing the life of Peter from the resurrection of Jesus to his martyrdom in Rome. Unfortunately, 

they contain little information about the places where the Saint pursued his evangelising mission (Donati,  

2000; Palazzo,  2011). Research has mainly focused on the exegetical and doctrinal level of the "Petrine 

ministry", the apostolic succession
8 and ecumenical aspects, seeking the foundations of Inter-Christian 

theological dialogue.  If we shift the perspective of the research from the canonical religious to the 

historical-cultural, we can then make use of other sources, important among which are certain apocryphal 

writings that provide coeval (or nearly coeval) testimony. 

The various Petrine writings are collected in the Acta Petri of the Corpus Christianorum. They have 

been handed down to us in many different ancient languages (Geerard, 1992). Among them, we focused 

on the so called Pseudo-Clementine writings. They were written in Greek between 222 AD and the end of 

the 3rd century. They are believed to have been produced in Syria or Coele-Syria, within the Jewish-

Christian community. The original text (called G) is lost but some parts have survived in two different 

redactions: The Homilies (H) and The Recognitions (R), both dating to the 4th century. 

 

 

 

 

                                                           
8 The pericopes of Mark 8, 27-30, Matthew 16, 13-20 and Luke 9, 18-21 and 22, 31-32 have been variously compared 

with the magisterium of the Church, tradition, and historical and archaeological evidence. 
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Figure 2. Map of the Eastern Mediterranean under the Roman Empire showing the towns and regions 

visited by Peter according to the apocryphal sources (in black) and the Acts of the Apostles (in green) 

 

 
Source: http://pelagios.org/maps/greco -roman/  

 

 

The Recognitions, originally in Greek, have come down to the present day only in the Latin version of 

Rufinus of Aquileia (5th century) and in other fragments. The oldest evidence of the existence of the original 

text (G) can be found in the Panarion (XXX, 15, 1-3), a treatise on heresies written by Epiphanius of Salamis 

in the second half of the 4 th century. Epiphanius cites the manuscript as the "Travels of Peter written by 

Clement," held by the Ebionites (Cirillo, 1997; Stanley Jones, 1995). 

The story is presented in the autobiographical form of letters written by Clement of Rome to Jame s, 

the brother of Jesus and head of the early Christian congregation in Jerusalem. The letters take the form of 

a travelogue and contain discourses, dialogues, and debates. The first letter explains how Clement followed 

a Jew named Barnabas to Judea, where he befriended the Apostle Peter, becoming his disciple. He records 

how the twelve disciples engaged in public debates on the temple steps until James suffered a violent 

attack. Then he describes Peter's debate with a Samaritan sorcerer, Simon Magus of Gitta, who claimed to 

be the resurrected Jesus. Once defeated in the debate, Simon fled towards Rome with the aim of 

promulgating a f alse religion. In the following letters we find Peter and Clement chasing Simon along the 

Syrian coast until they reach Antioch (Gebhardt, 2014). The places described in the Pseudo Clementine 

writings are mainly around Jerusalem and along an ideal line linking the coastal Palestinian-Syrian cities to 

the city of Antioch, the great capital and cultural hub of the eastern Mediterra nean (Figure 2). 

Another important source is the Actus Vercellenses, written in Spain in the 7th century. Like the 

previous writings, according to recent research, the Actus Vercellenses are linked to a literary-historical 

phenomenon of great importance: t he simultaneous dissemination and circulation of various Petrine 

narratives during the 4th century, probably originating in the previous century (Filippini, 2008). 

The sources prove that after Jesus' resurrection, apostolic preaching was not always linear. Many of 

the precepts of the new religion were in fact defined after debates - sometimes violent - among the 

apostles themselves, or with the Jews, the temporal authorities and impostors. In this framework, a key role 
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was played by Peter (Cephas), James ("brother of the Lord" or æthe Justç), John, Matthew, Barnabas and 

Paul (Saul of Tarsus, "The man who formerly persecuted us") (Gal. 1, 19; 1, 23; 2, 9). 

Preceding James as the leader of the Jewish Christian community in Jerusalem, and following Paul in 

the work of propaganda among the gentiles, Peter himself can be considered the epitome of early 

Christianity in a wider sense. 

For the purposes of this study, it is important to focus on the itinerant dimension of the 

evangelising Apostle (periodoi  Petrou), supported by the Pseudo-Clementine writings, a theme that 

anticipates the narrative of the Petrine route towards the Italian peninsula. The story of Simon the Sorcerer 

is also reported in the Acts of the Apostles (Acts, 8). It shows that since its beginning, Christian evangelism 

has projected itself outwards from the Holy Land towards the key centres of power, with a special focus on 

the capital of the Roman Empire. In the coeval sources as well as in the posthumous tradition, the journey 

to the centre of pow er is intertwined with preaching in all major settlements where Christian communities 

were springing up, with the intention of bringing the canon, the apostolic version of the liturgy and the 

new faith. 

Following this estatement we can better understand the non-linearity of the path and the role that 

certain sites associated with the Petrine Epiphany have played in the organisation of cultural and economic 

developments in Italy since late Roman times. Since the last century, historians have studied those Italian 

sites that keep relics, memories or legends of St Peter's journey, with the aim of outlining a possible route 

taken by the Apostle in the direction of Rome. The results of this research are not however geographically 

consistent. Due to the lack of reliable sources that might distinguish between local traditions, the paths 

between settlements can be distant and often disconnected from each other. 

Medieval and modern local literature has tended to be somewhat biased in its interpretation of 

Christian sources (especially the Epistles and Acts of the Apostles), with the aim of asserting the primacy of 

some places over others. The result is the spread of local Petrine routes in various Italian regions such as 

Sicily, Campania, Puglia and even Tuscany (De Algeritiis, 1555; Tomea, 2012; BHL 6679; BHL 6679b). The 

routes vary from coastal ones, by boat or on foot, to inland ones (Baronio, 1588: 297-298) (Acta Sanctorum: 

XXIX junii, Acta S. Petri). 

Since that time, other places and memories have been listed, extending the network of sites and 

complicating the task of arriving at a general, linear path. All the sources relate that St Peter came to Rome 

and spent several years of his life there (Ignatius of Antioch, Ad Romanos, 4, 3). According to the official 

Catholic version, after his martyrdom, the Apostle was buried on the Vatican Hill and his remains rest in the 

crypt beneath the monumental basilica that was consecrated to him by the emperor Constantine. The 

basilica that stands on the site today is the largest church in Christendom (Guarducci 1989). 

In conclusion, while contemporary archaeology and coeval writings leave no doubt about the 

presence of St Peter in Italy,  and Rome in particular (Carandini 2013), his journey along the peninsula 

remains to be determined. The research being conducted to this end points to the creation of cultural 

routes. 

 

 

3.2. The sites of the Petrine epiphany in southern Italy and the historical-cultural context  

 

The south of Italy has for many centuries been a bridge between the Eastern and Western Mediterranean 

and a land of conquest. Since the fall of the Roman Empire it has experienced successive changes in 

territorial control. Each context preserves a cultural stratigraphy that is partially legible in the surviving 

signs and sources. The myth of St Peter's journey (accompanied by Mark, Paul or other disciples) is one of 

the possible thematic readings of this stratigraphy. 

In local literature, the story of the first evangelisers who arrived on the Italian coast and moved 

across Europe is tinged with the classic mythology of the journey (in Latin: per agere) and its stages, which 

is rooted in the famous Homeric and Virgilian poems. This myth influenced an important part of the 

pilgrimage phenomenon in medieval culture (Ohler, 1986). It became a predominant component in the 

aftermath of the crusades, in conjunction with the development of the mercantile economy of the late 

Middle Ages, prevailing, in some cases, over religious and penitential components (Cardini, 1996). 

Leaving aside the issue of the historical reliability of local memories of the evangelisation of Italian 

Christian communities by the Prince of the Apostles, as raised by scholars (DéAngela, 1976; Lanzoni, 1927: 
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25-27)9,  a preliminary survey highlights the presence of Petrine sites along the main historical Roman 

roads and near seaports (Uggeri, 1983). In some cases, there is an indirect link between St Peter and the 

places. The evangelisation was performed by one of his disciples, such as Andrew, Marcianus or Pancras. In 

other cases, Mark, Peterés interpreter, who transcribed his words into the Gospel (Concina, 2009; Tomea, 

2012)10, was the executor of his will. Indeed, there is much evidence for the bond between the Apostle and 

the Evangelist in the Christian canonical tradition. It has been represented since the earliest known frescoes 

dating back to the 4 th century (Tavano 2009). 

In the literature, legends are often embodied in the local context, acting as the founding myths of 

proto -sanctuaries. Many of those sites arose as caves or underground churches, taking advantage of 

existing Roman pagan or earlier structures. Later, they were converted into public places of worship, under 

the management of the clergy. 

In the tourism sector, some operators have proposed a "Petrine way", running from Otranto to 

Rome along the route of the Via Sallentina-Traiana on which the Southern Via Francigena has also recently 

been based. Taking this path to be the only valid one would exclude many other sites in the peninsula, 

whose memories are no less considerable than those of the Adriatic sites. 

 

 

Figure 3.  Map of Southern Italy under the Roman Empire showing the sites linked to the Petrine tradition  

 

 
Source: http://pelagios.org/maps/greco -roman/  

 

 

Starting from the available medieval sources, it is possible to identify a number of locations,  where the 

landing of the Apostle could have taken place. Many of these are in Puglia, along the coast and near the 

main Roman roads, such as the Via Augusta Sallentina, Via TraianaCalabra, Via Appia and Via Traiana. 

                                                           
9 Many scholars consider only the path of St Paul's journey to Rome to be reliable, passing through Syracuse, Reggio 

and Pozzuoli. In those cities, Christian communities had existed since 61 AD (Otranto, 1991: 3-5). 
10 All over the country and Europe, many dioceses claim an apostolic mandate, handed down in the Passio of their 

patron saints and proto -bishops. Such traditions also played a symbolic role in consolidating the authority of the Roman 

Church over Christianity (Lanzoni, 1927: 78-83). 
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Other important memories can also be found in the seaports of other regions.  Figure 3 shows the currently 

documented sites on a map, together with the infrastructural and settlement organisation of the early 

Roman Empire. The map highlights the attractive power of some of the cities where the evangelisation of 

Italy began and the first Christian dioceses were created. 

The diachronic distribution of sites allows us to integrate the cultural route with the Roman road 

network and settlement hierarchy. The settlements of Sipontum, Ruvo, Egnatia, Leuca, Manduria and 

Tarentum (Taranto) stand out in this scenario, sharing similar traditions regarding the passage of St Peter. 

The Apostle preached in sites used as pagan places of worship or burial that later became churches or 

shrines. In Taranto and Manduria (DéAngela, 1975), we find classical rock-cut chamber tombs adapted for 

use as chapels. In Leuca (Morciano, 2012) and Taranto (Farella, 1979), the ruins of older pagan temples 

became the symbol of the power of Christianity over the ancient beliefs.  

It is also important to notice the characteristics of the figures that accompany St Peter as described 

in the various local traditions. Among these are disciples travelling with the Apostle who chose to remain in 

certain places, becoming their first spiritual guides. In other cases, we find natives so fascinated by the 

Saintés preaching that he elevated them to the rank of pastor. 

In some towns, the preaching of the apostles or their disciples found fertile ground in which to 

spread the new Christian message, especially within the Jewish community that flourished in Southern Italy. 

The Jewish-Christian dimension, which appears to be a crucial aspect of the Pseudo-Clementine chronicles, 

could help understand the special bond between the figure of Peter and some communities, where there 

was a strong Jewish or Levantine cultural presence11. 

In late antiquity and the Byzantine era, the cult of St Peter was revitalised by dedicating new 

churches and monasteries to him or by disseminating his representation in the sacred iconography 

(Sotomayor, 1962). 

In this era, the Roman road system was largely still functional. The economic collapse following the 

continuous wars fought between the imperial troops and the n orthern invaders caused the disappearance 

of several ancient cities and the development of new settlement networks. Several Petrine sites developed 

in this cultural climate. Some particularly well-preserved early medieval churches, mainly in the inland areas 

of the Salento peninsula, are dedicated to Peter's journey. These include the ruined church of St Peter near 

San Giuliano di Lecce, showing the Byzantine construction techniques and the widespread use of spolia, 

materials extracted from other buildings or ruins (Belli D'Elia, 1975: 220; Bouras, 2002); San Pietro a 

Crepacore (Lavermicocca, 2012: 104-106)12; and Seppannibale (Bertelli, 1994). 

Other sites are probably related to territorial organisation in the Byzantine epoch, such as Galatina, 

where the link with the Apostle is evident in the ancient name of Casale Sancti Petri in Galatina, and the 

inhabitants worship a stone touched by St Peter and a precious reliquary bust; San Pietro in Lama (Cazzato 

et al., 1998) and San PietroVernotico (Pennetta, 1997), which trace their foundation to the Apostle and have 

wells blessed by him; Otranto (Safran, 1992); Monacizzo, where devotion to the saint appears to reflect that 

of neighbouring towns (Tarentini, 2006); and Taranto (DéAngela, 1992). The tradition linked t o the complex 

of St Peter in Monte SantéAngelo certainly belongs to early medieval times. It is arguably the product of a 

religious syncretism between the image of the Apostle as an evangelist and proto-pilgrim and is linked to 

the birth of the first great  European non-imperial sanctuary: St. Michael the Archangel in the Gargano (Belli 

D'Elia, 1999). Under Norman and Angevin rule the cult of St Peter was encouraged by the ruling families, 

who were vassals of the Pope, and by the aristocracy. 

After the 11th century, the main Benedictine and mendicant orders acquired many shrines and 

Greek-rite monasteries from the Crown and aristocracy. Their task was to support the Latinisation of the 

region and to strengthen the royal authority. The Catholic monarchs also sought to control the ethnic and 

                                                           
11 In his long journey from Europe to the Middle East during the 12 th century, the Jewish traveller Benjamin of Tudela, 

moving in the opposite direction to the Apostle, covered parts of the Petrine Way that emerges from this research and 

from the sources (Signer et al., 1983; Minervini, 1989). 
12 The church lies near the Via Appia, on a road documented in the 12 th century (Marchi, 2000: 93) between Oria and 

Lecce that ran along the so called LimitonedeiGreci. This route is largely included in the Puglia Aqueduct Green Way 

(http://mobilita.regione.puglia.it/; LeggeRegionale n. 1/2013 ) (Figure 4). 
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religious minorities variously distributed throughout the territory, such as Jews, Muslims, Greeks, etc. 

(Minervini, 1989: 47; Martin, 1993). 

In this cultural phase, the renewed Petrine iconography referred to the papacy as a symbol of the 

direct lineage of the Popeés religious authority from the first of the apostles. Such propaganda became 

crucial to the Latinisation of the southern Italian regions, in contrast to the Orthodox -Byzantine culture that 

had prevailed in Norman times (Vetere, 1990). In addition, it proved to be crucial when the French Angevin 

dynasty was called on by the pope to restore its rights over the southern regions, against the secular 

expansion of the Emperor, the excommunicated Frederick II of Swabia (Tramontana, 2000). 

The Crusades and the growing power of the Military Orders further modified this geopolitical 

framework. The Military Orders sited their commandries at ports and near the main cites and road 

junctions of the peninsula. In their view, the myth of the Petrine journey represented a link between the 

western cities and the Holy Land, emphasising the unity of the Christian world. In addition, the invitation to 

pilgrimage and the connection to the places of the Passion of Jesus were also an excellent means to raise 

recruits and obtain supplies for overseas conquests. A modern inscription that stands on the front façade 

of the church of San Pietro de' Samari near Gallipoli tells the story of the medieval church. It was rebuilt, a 

fundamentis, by Hugues de Lusignan in 1148, on his return from the Crusade (Moscardino 1969; Natali 

2007). However, regardless of the validity of the inscription, the architectural style of the medieval part of 

the building reflects the model of the so called "axial domed ch urches". The model was used for many 

centuries in Puglia, which counts several medieval churches dedicated to St Peter. Furthermore, the 

constructive and stylistic references of the church, with Eastern and Nordic echoes, enabled the building to 

fully represent the regionés role as a cultural and geographical bridge from the eleventh to the thirteenth 

centuries (De Cadilhac, 2008). 

During the Angevin period, the first great Jubilee of 1300 was an exceptional event that attracted 

pilgrims from all countries ad limina apostolorum  in order to gain a plenary indulgence. It provided a valid 

argument for the recovery of the tradition of the Apostleés journey along the routes followed by pilgrims to 

Rome. In the Middle Ages the Petrine tradition developed especiall y in those cities going through a phase 

of strong political and economic expansion. These include major Adriatic ports such as Bari, Brindisi and 

Trani, which developed prosperous trading relationships and promulgated civic statutes characterised by 

strong local autonomy. 

 

Considering their importance since Roman times and their direct connection to the centre of power 

by means of the Via Traiana, for some of these cities the Middle Ages can be seen as simply the later 

development of a more ancient traditio n. According to some local writers, the remarkable crypt of Santa 

Geffa in Trani, a rock-cut church of uncertain date and unclear dedication, may derive its name from 

Cephas, the name of Peter in the writings of Paul (Fonseca, 1976)13. 

In Brindisi and Bari, there are no sites referring explicitly to Peter's journey, although there is a 

modern historiographical tradition in this sense. In other towns along the Via Traiana we find important 

shrines and churches dedicated to the Apostle. Passing through some remarkable sites linked to the myth, 

the route through Andria, Ruvo di Puglia and Balsignano (Castagnolo, 2006) may well represent the 

strength of the Petrine tradition along this Roman road in the late Middle Ages and modern times.  At the 

present state of the research, some sites outside Puglia require more detailed study. Notable among these 

are Syracuse and Taormina in Sicily and Naples in Campania (Ciavolino, 1990). 

Also worthy of attention in this regard is the situation in northern Italy, where the apos tolic 

foundation of the maritime hegemony of Pisa was also based on the myth of Peter's landing. The church of 

San Piero a Grado and the port of Livorno keep the memory of this event (Testi Cristiani, 2011), and other 

dioceses and sacred sites also originate from the apostolic mandate. The survey is still in progress, with the 

aim of reconstructing the network of the Petrine tradition in all Italian regions.  

 

 

 

                                                           
13 Kepha, Aramaic name, corresponding to the Greek petra (rock), from which comes "Petros" (Matthew 16, 18; Galatians 

2:7-14, 1 Corinthians1:11-13, 3:21, 9:5 and 15:5). 
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3.3. Contemporary thematic itineraries 

 

The spread of legends and Petrine dedications throughout Italy never gave rise to a movement of pilgrims 

beyond the local boundaries. On the contrary, the sources report localised worship, favoured by Swabian 

and Angevin authorities, who granted concessions for conducting periodic fairs. In modern times, they 

evolved into religious processions and demonstrations of popular piety that celebrated the townsé 

founding myths.  

Architectural analysis of the buildings dedicated to the Saint confirms this evidence. Far from 

identifying any typological or stylistic relatio nship among the recorded episodes on a larger regional scale, 

it merely highlights a few similarities in the founding acts and the sites described by the local stories. 

Historical sources and sites typically mention the presence of a crypt, a rock-cut church or a ravine where 

the Apostle performed miracles, celebrated masses and converted people to Christianity 

These places had originally been used for religious (pagan), funerary and civil purposes (chamber 

tombs, canals, reservoirs, springs, warehouses). After their consecration, they were embellished with 

liturgical furnishings and decorations. In all cases, the decorations and frescoes came very much later than 

the moment of the supposed Petrine consecration. 

The recurrence of water sources and underground sites in some regions, as well as some aspects of 

modern devotional practice, link the cult of St. Peter to agricultural fertility rites. The Saint embodies 

figures that are probably of pre -Christian origin or were otherwise created within cultures that had to 

adapt to climatic conditions characterised by prolonged drought. This could be the case of processions 

and pilgrimages held in San Pietro in Bevagna and Gallipoli. 

Other aspects were based on the exploitation of the sea (maritime commerce, transport, fisheries, 

etc.). Examples of this tradition include Leuca, Taranto and Adriatic coastal cities (Trani, Bisceglie, etc.), 

where the saint is invoked to protect sailors. 

On the regional level, although almost all of the sites are located near ports, rivers and major 

highways, we rarely find them in the centre of ancient cities. Similarly to what happened in Rome, it is 

assumed that the proto -Christian communities located their places of worship outside the urban perimeter, 

where they would be easily accessible from outlying villages and other cities.  

In light of the above, we have established two distinct routes, which are designed to integrate and 

overlap with each other according to the interests of the user. The routes focus on the sites associated with 

the Petrine tradition.  

The final purpose is to establish the regional narratives that put the traveller in contact with the 

various aspects of the myth from different thematic viewpoints. The proposals overlap ä and do not conflict 

ä with the current and p ast formulations of the "Via Petrina" promoted by organisations linked to religious 

tourism and pilgrimage, tourism companies and local chambers of commerce. Both routes mainly lie within 

the territory of Puglia, where almost all of the sites surveyed to date are concentrated. However, they are 

designed to connect to extra-regional sites through the dense network of cultural and religious itineraries 

that are already widely promoted, or being developed, throughout Italy (see the Cammini del Sud, Vie 

Francigene, Via Appia, etc.). Figure 4 shows the correlation between the suggested itineraries and the æsoft 

mobilityç network in the Puglia Region. 

The first itinerary is closely related to the system of internal and local routes that have somehow 

preserved the path of the Roman road network or the medieval diverticula linked to it. The route is 

designed to encourage the promotion of those local contexts that still bear witness to Petrine traditions 

and their more authentic and less globalised historical-religious values. The user is involved in a "slow" 

approach that is similar to the experience of a contemporary cultural pilgrimage.  

The route starts from the outskirts of Taranto and heads towards the site of San Pietro di Mutata, 

crossing a stretch of the Appian Way that flanks the internal lagoon (Mar Piccolo). From there it leads to 

the eastern coast of the Gulf of Taranto following the transhumance sheep tracks on the plateau which 

runs parallel to the shoreline (the Ionian-Salentine arch). Taking the ancient Via Sallentina, the route 

descends to Cape Santa Maria di Leuca (Column and Cross of St Peter) and then continues along the 

western side of the peninsula to the north of Puglia. After Andria, the route leaves the Via Traiana and 

follows the coastal path from Trani to Siponto. From the Gargano, it takes the Via Sacra Langobardorum, 

heading back in the direction of Benevento, from where it is possible to reach Naples (church of San Pietro 

ad Aram, urban catacombs) or continue along the Via Appia to Rome. 
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Figure 4. Petrine itineraries represented on the existing and planned routes  

of the Puglia æsoft mobilityç network 

 Source: PPTR Regione Puglia ä Oliva 

 

 

This route can become a closed circuit by following the final stretch of the Via Appia from 

Benevento to Taranto. Circularity gives the path the flavour of apostolic itinerancy. With its historical and 

cultural values associated with the Petrine tradition, each site is able to impart the sense of travel for the 

purpose of preaching and conversion, moving from the Holy Land to Rome, the cornerstones of Early 

Christianity. 

The second itinerary is historically linked to the maritime dimension of the Petrine journey. It is 

designed to evoke the point of view of the Apostle when he reached the Italian coast. This view allows 

visitors to relive one of defining moments in the history of Christianity, especially Catholicism: the landing 

of Peter and the spread of his revolutionary religious message in the heart of temporal power and ancient 

paganism. 

The itinerary consists mainly of small-scale coastal trips between ports related to the myth by 

means of signs, relics, cultural and religious traditions. It can also be travelled by land, following the 

existing coastal roads or the traces of Roman ones. This sea route includes Siponto, Trani, Bisceglie, Bari, 

Egnazia (Savelletri), Brindisi, Otranto, Santa Maria di Leuca, Gallipoli, San Pietro in Bevagna, Taranto (the 

Island of San Pietro, the city and the coast of Mar Piccolo). 

As with the first itinerary, the second may also become a circuit, comprising the entire Southern 

coast of Italy, the east coast of Sicily (Taormina, Siracusa) and Naples on the Tyrrhenian route to Ostia 

(Rome). This route may contribute to the development of sailing services in the landing sites, and the 

growth of local economies linked to the sea. 

The distinct feature of the apostolic theme in the above proposals is that it considers each stage as 

part of a unified itinerary. Although it lacks cogency in terms of evidence, over more than two millenn ia it 

has given rise to a cultural stratification that reflects and enhances many typically Mediterranean themes 

(Braudel, 1977-1978). Therefore, to develop this project, it is essential to build a uniform communication 

system and produce virtual content t hat can be accessed by the user in situ or by means of ICT-based 

systems (Trono and Oliva, 2013). 

http://dx.doi.org/10.17502/m.rcs.v5i1.152


methaodos.revista de ciencias sociales, 2017, 5 (1): 10-29  

ISSN: 2340-8413 | http://dx.doi.org/10.17502/m.rcs.v5i1.152  

Anna Trono y Luigi Oliva     

 

24 
 

The promotion of the St Peter itineraries is perfectly feasible within the Italian peninsula, where the 

consolidated emphasis on local traditions (religion, culture, food, crafts) supports slow tourism. Italy is 

crossed by a network of itineraries designed for an immersive and engaging regional experience. 

Considering the full dimension of the route discussed here, the challenge is to extend it to all the places of 

the Petrine tradition: the ancient Palestinian and Syrian cities, the Balkans and the eastern Mediterranean 

islands. In this way, it can be seen as part of the process of cultural integration that is crucial to European 

and Mediterranean future horizo ns. 

 

Though the religious connotations of these routes may seem to limit their interest for non -Christian 

consumers, the story of St Peter's preaching may well be an opportunity to construct an original narrative 

of Mare Nostrum. In his legendary travels, we can recognise the whole of the vast and impervious sea of 

antiquity, on whose shores elements of common identity developed and the seeds of the contemporary 

world germinated. It could represent a big step towards dialogue and integration, consistent wit h the 

desire of the European Community to recognise the Mediterranean as the cradle of its founding values and 

thereby confer on it a new centrality.  

 

 

4. Conclusion 

 

Religious routes and pilgrimage trails are among the best known places in historical studies, because they 

are rich in historic facts and personal testimonies that have been handed down to posterity. These routes 

still represent the ancient arteries of a faith that continues to be practised in accordance with distinct 

beliefs and forms of worship, but they are also proposed as a category of heritage that gives rise to a new 

system of knowledge and promotes the development of local economies linked to tourism activities and 

associated production chains. Their value lies in the identification of a model for a new ethics of 

conservation, which considers cultural assets to be part of a common heritage without borders, to be 

conserved and handed down to future generations. 

The proposal for an itinerary that follows the stages of the evangelising jour ney taken by the 

Apostle Peter 2000 years ago from Jerusalem to Rome does not only mean retracing the first steps of 

Christianity. It also represents a healthy exercise of the collective memory, an opportunity to recover the 

historical, cultural, environmental and economic assets of the regions that host them and, last but not least, 

potentially a valuable opportunity for intercultural dialogue in that æworld of conflictsç which the 

Mediterranean has been and still is today (Canfora, 2016). 

 

The æhistoric and culturalç reasons for proposing the route of St Peter are not however sufficient to 

ensure its success. For this reason, as with all cultural itineraries, there is a need for public policies in which 

regional cooperation and coordination are essential for the success of the route and the sustainable 

development of the region.  
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Abstract 
 

Contemporary arts are shifting most of our approaches to art: they disrupt the classical graphic arts äeven those of the 

20th century-, and invade unpredictable places, often with the complicity of local authorities. They also have to face a 

public that is predominantly unprepared but in the process of developing  a new sensibility that leads to new aesthetics. 

This will, of course, impact strongly tourism, leading to new forms of cultural tourism. This paper describes this current 

phenomenon with a basic definition of what can be called Contemporary Arts and with the new trends of aesthetics. It 

then tackles both distinctive supply of Contemporary Arts and its demands. The paper concludes on how the tourism 

professionals favour their meeting within the destinations that are positioned on these forms of art, with ei ther success 

or shortcomings.  Contemporary Arts are a real and unprecedented challenge for cultural tourism.  
 

Key words: Cultural Tourism, Contemporary Arts, Cultural Tourism Marketing. 
 

 

Resumen  
 

Las artes contemporáneas están desplazando la mayor parte de nuestros enfoques sobre el arte: perturban las artes 

gráficas clásicas -incluso las del siglo XX- e invaden lugares impredecibles, a menudo con la complicidad de las 

autoridades locales. Tienen que hacer frente también a un público que no está mayormente preparado, pero sí están 

en proceso de desarrollar una nueva sensibilidad hacia una nueva estética. Esto, por supuesto, va a repercutir 

fuertemente en el turismo, conduciendo a nuevas formas de turismo cultural. Este artículo describe este fenómeno 

actual con una definición básica de lo que se puede llamar Artes Contemporáneas y con las nuevas tendencias de la 

estética. A continuación, aborda los recursos distintivos de las Artes Contemporáneas y su demanda. El trabajo 

concluye analizando cómo los profesionales del turismo favorecen su encuentro dentro de los destinos posicionados 

en estas modalidades de arte, ya sea con éxito o con debilidades. Las expresiones artísticas contemporáneas son un 

desafío real y sin precedentes para el turismo cultural. 
 

Palabras clave: turismo cultural, artes contemporáneas, marketing del turismo.  
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1. Introduction on CAs/contemporary arts and travelling  

 

In the next paragraph we propose a definition of the so -called Contemporary Arts which began in the 

1960s. Hereafter, they are referred to as CAs. For several decades, the CAs seemed to play a specific but 

tiny role within cultural tourism; only very few niche t ourists could be identified as CAsé tourists, who would 

visit artistsé studios and run the major auctions in this field. However, at the turn of the Millenium, the topic 

of CAs emerged suddenly in the travel business, not only as an extra topic in the traditional cultural 

tourism, but also with particular  features, unseen previously, in terms of audience travelling with this 

motivation, of unusual places to confront these kind of arts, and of revitalizing or destroying the traditional 

places of art exhibition. In this respect, we assume that, willingly or not, CAs are weaving a new kind of 

relations with the public because of their specific features, and that this has a particular impact on the way 

people travel, may they have some CAs as main motivation or only as occasional activity during their 

journey. These two ways of practising cultural tourism are fully developed (Origet du Cluzeau: 2013). 

After a necessary definition of what we may consider as CAs, we shall investigate the new relations 

between the artists of CAs and their audience, the way the perception of beauty and arts is evolving, -in a 

word the particular  aesthetics of CAs; by then, we shall be in a position to draw a first segmentation of the 

traveller involved in CAs. This will need further details on the numerous locations of CAs, which are direct 

components of the desire to travel, to visit and to experiment, and on the way the tourism industry meets 

these needs, or not.  

 

 

2. What can be considered as contemporary arts? 

 

Facing the difficulty of having a strict definition of what Contemporary Arts are, and are not, Catherine 

Millet, a well-known French art critic, made a survey in 2005 among 100 directors or curators of modern art 

museums around the world, to ask them how they would define  Contemporary Arts. It ended in a 

consensus, expressed by the director of the Montreal Museum of CAs : æ Normally, CAs should be every 

piece of art made nowadays, but the way it is inspired makes the whole difference : CAs are in fact 

exploring new fields of creation, that take into account what our civilisations have accumulated ; they 

renew the forms of artistic expression and push forward the conceptç (Millet, 2008: 9 ). It began in the 

1960s with, simultaneously, Pop Art, Op Art, Kinetic Art, Minimal Art, Arte Povera, Conceptual Art, Fluxus, 

Land Art, Street Art, Body-ArtÞlike a virtuoso performance.  

They rely on no special artistic school, but they have two particular features : first they use a wide 

variety of materials (textile, iron, plastic, wood, marble, paper, chewing gum, videoÞ and already-made 

imagesÞ), including perishable ones for static or moving presentations ; second, they are totally porous as 

they constantly æcontaminateç design, advertisement, tattoos, web, graffiti, , Þ and the other way round. 

Their artists, provocative and/or seducers, clearly want the public to react. They donét pretend to be 

masters or genius (like Salvador Dali, but on a parodic way!), they donét claim perfection : they only run 

after a mental experience that they want to share. The audience perceives the disruptive forms of CAs, but 

recognizes that they are synchronized with their time. Therefore, the feeling of being pushed aside or just 

mocked, is fading away. Then certain parts of the public connive with these artists who are less ambitious 

than those who claimed to launch or illustrate a stage of art history. Amateurs and simple visitors of CAs 

look for an intellectual or a mental experience. Experience is the main concept, far from any analytical 

approach (Millet: 2008). Furthermore, there are so many CAs artists and trends that the role of the art critic 

became very tough, dubious. In no way, can there be an intellectual leadership in CAs, which leaves the 

audience to itself.  

Since the 60s, there are no longer any Avant-Garde, with references to the past (or against the past) 

and giving birth to a new trend or a new school, with a name ending withÞism. Innovation and 

infringement have become the new rules. CAs have broken the flux of Avant-Garde that used to devastate 

the previous trend and, with fanfare, announce a new era in arts. The artist nowadays doesnét need to be 

damned in view of being praised later: he just may achieve his/her most fancy ideas and meets no limits, 

on the contrary: he/she is encouraged to proceed to questioning and provocation.  
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3. Aesthetics of CAs lead to a new relation with the public  

 

As time goes by, our way of life changes and so does our way of perceiving. Art is nowadays spreading in 

numerous sectors : nice looking packaging, advertisement, decoration, displays, every object is carefully 

designed ; and it works the other way round : pieces of advertisement, brand names, press cuttings, and 

things belonging to everyday life can be used by the CAs, just like Marcel Duchampés æready madeç. In fact, 

there is an overall demand for art, spreading in daily life. Therefore, beauty is everywhere, except in arts, 

with its particular cultural consumption. Within CAs, innovation is more important than aesthetics and 

beauty : the important element is the message. As Luc Ferry (former French minister of culture) states  the 

more ordinary the work, the more sophisticated the message. When a piece of art is new, with an inspiring 

power, an emotional value, and a global coherence, though expressed through parsimonious means, it hits 

the perception, and needs no further explanation. The artists of CAs are in no way activists like in the 20th 

Century, -for instance as Picasso when he painted Guernica-. Nowadays, they remain inside their little 

communities and deliver no big message on politics or religion: their message is on themselves, on their 

mental experience. They are not either story-tellers: they are closer to musicians than to writers and just 

provide an atmosphere for an ephemeral experience.  

We have now entered a new era where aesthetic experience and beauty invaded many aspects of 

daily life, and tourism, together with globalisation, has widely contributed to this situation as tourism 

facilitates äbut also alters- the presentation of art, i n a growing number of museums. Each year, 700 new 

museums are launched in the world and tourism participates greatly in their multiplication. Even the 

beach- or the snow-holidays have a touch of art and culture to complete the gratification. As a matter of  

fact, local identity can be grasped only through art, culture, cooking and folklore. Little by little, under the 

influence of tourism, museums are becoming places of entertainment, close to theme parks, instead of 

places of reverence. The visitorés capacity of attention is measured and taken into account, just like a 

market. Thus, art becomes a recreation. We are no longer in the contemplation of a creation, but absorbed 

in an aesthetic relation. The image and the experienced sensation no longer depend on what the author 

has meant but on the way the audience reacts, rejects or enjoys. Art depends closely on its interpretation 

and on the type of artistic environment in which it is presented.  

The artist is no longer a producer of an object of art but the pro ducer of an encounter of illusions, 

of magicÞ in his/her so-called æcomposition, variation, concept, performanc...ç. And there are so many 

artists that they lost their intensity, though they are as clever as ever. In the Western World, there have 

never been so many artists; for example, there are 100 000 of them who live in New York City.  

These artists focus no longer on the work itself, but on its impact on the audience, with its volatile 

aesthetic quality, and this is less a relation between the one who looks and the work itself, than a feeling of 

the ambiance. Then art is like a perfume, a decoration, an ephemeral ritual, a tattooÞMore and more, 

paintings are replaced by photographs, adding urgency to the image. As the Dutch-American painter Bill 

de Kooning would state  that it content is a glimpse.  In this view, there is a constant need for cultural 

events.  

Furthermore, the fact that any piece of art can be easily reproduced, that we can get countless 

copies of almost anything, the piece of art looses its aura: this particular vulnerable way of existing, of 

being located in time and space, of belonging to a tradition and a story. Reproduction makes it highly 

accessible.  

Therefore, may he/she be a local resident or a tourist, the visitor is in the middle of an aesthetic 

experience and the feelings elicited by this experience rely mainly on him/her ; we must here recall that, for 

the past three or four decades, the cultural visitor is no longer influenced by critics or by any æeducational 

authorityç : he/she has his/her own aesthetic sense, he/she is an aesthete on his own and, with the CAs, is 

the co-producer of an experience. This is a totally new way of practising cultural tourism (Origet du 

Cluzeau, 2013: 81). Furthermore, CAs are difficult to mention in a detailed way in a guidebook and tour -

guides are rare on this topic; furthermore, CAs are not often ambassadors of a local identity. And CAs 

always give an impression of incomplete. These different features of cultural tourism in CAs are disrupting 

those of traditional cultural tourism; nowadays, the cultural travellers have not really changed their global 

expectations and the organization of their journey, but the tourists who are fond of CAs have profiles that 

are typically those of the new global era.  
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4. Segmentation of contemporary arts tourists  

 

This tourist of the coming era, open to any production of CAs, is best described by Yves Michaud æ the 

tourist is typically this contemporary man, this serial individual with a multiple but partitioned li fe, mobile, 

curious and anxious, who travels across all borders, wants to catch everything from inside and on the spot, 

changes constantly his distinctions (between here/there, centre/periphery), searching truth and 

authenticity, in spite of the adulterate d forms that tourism experience provides him. This is why every 

tourist claims to be more than an ordinary tourist, at least ænot like the othersç: he would like to feel better, 

different, more authenticç (Michaud, 2016:190). 

In spite of these pretty compl ex and unprecedented mind features, our tourists of CAs can easily fit 

into some classical segmentation, for the sake of the tourism actors. They can be divided into:  

 

- Great amateurs, collectors, who can move from one art fair to another in the world, as well as 

run to auctions, galleries and visit privately an artist in his studio. Among them are also 

people who will bet on new artist, not really speculators, because these people like to bring 

to light an artist and thus participate in a new trend. For th ese people, CAs are a strong 

trigger and can even be a unique reason to travel. Those are small numbers (compared to 

the whole cultural tourism flows) but high spending travellers and their number as travellers 

should rise: there were about 500 000 great collectors in the world in the 1950s; they now 

amount to 70 M! .  

 

- Fair amateurs of CAs, who occasionally will buy a lithography or a small piece of art, often 

during short breaks in large cities, where visiting exhibitions and fairs are their major, but not  

only, purpose. They also participate in guided tours organized by highly specialised 

incoming agencies such as Go Art in Berlin or Art Process in Paris.  

 

- Eclectics: those are the most common visitors of museums, fond of every kind of art, 

including the CAs. Those travellers may be just adding the CAs to their many objects of 

curiosity or some may feel a deep attraction to the art productions that express their time 

and synchronize with it. In Western Europe, they are part of those 33% of the population 

that regularly go to museums and are city-break addicts. By far, this could be the largest 

segment in the flows of CAs visitors. No wonder that they are the main targets of tourism 

communication and advertisement (Prentice, 2001). 

 

- Onlookers: those are interested in anything to discover during their holidays, and they are 

due to meet CAs when those are exposed in the open during an event (such as the White 

Nights in Rome and Paris), in an outdoors exhibition or in a permanent display. Many 

contemporary artists are fond of this particular audience, more fresh, less prejudiced than 

the three former ones, less cultivated too, and sometimes accompanied by young children 

(an even fresher audience!). They may like, or dislike, what they see, but, displayed as it is, 

they cannot avoid it. Some of them, apparently very few, will join one of the three other 

segments.  

 

 

5. Where? Everywhere? 

 

CAs are more or less invading an unprecedented number of places, under the influence of two major 

trends or pressures:  

 

- The first one is that of the artists, who wish to see their works in the traditional places of 

exhibitions (museums, galleries, art fairsÞ) as well as in the most unusual ones; there are now 

countless industrial derelicts transformed into open places of exhibition s, with walls and 

plants full of graffiti and huge sculptures, leading, downtown, to Street Art, and, in the 

countryside, to Land Art;  
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- The second one follows this global trend: local authorities äand especially municipalities of 

large cities- place orders to artists, for events or for a permanent display in the open in order 

to renew the atmosphere and the image of their city. As such, they receive a lot of 

communication  äa free advertisement for their destination - as this is an excellent and ever 

renewed topic for the media. Furthermore, this Street Art has often ended up with the 

gentrification of a district. Like Soho in New-York.  

 

A further investigation within the many places where the public can be confronted to CAs gives a 

clearer view on the kind of cultural tourism they may arouse or at least favour.  

 

Events. Events are meant for ephemeral and spectacular experiences, and also to test the success of a new 

concept. In this respect, they totally synchronize with the CAs. Among these events, art fairs must be 

mentioned first: such as Art Basel (which takes place in Basel but also in Miami and Hong-Kong), FIAC in 

Paris, ARCO in Madrid, FRIEZE in London... There are also some secondary or emerging art fairs such as the 

Biennial Arts Festival in Dakar/Senegal, with the participation of about 20 African countries (Congo for 

instance is known world wide for its graffers). More dedicated to the specialists, the major auctions also 

draw collectors from around the world.  Auctions are huge events, stimulating  the need to sell and the 

desire to buy ; these people often pay more attention to the 5 sq cm of the signature than to the 2 sq 

meters of the work says Alex Million, auctioneer. The average price in the world for CAs auctions is 5 000 î 

(ref Art Price). 

For a wider public, large exhibitions of CAs are an opportunity to trigger city -breaks in major cities, 

where they often elicit repeat visitors, who have already visited æthe old cityç and want to keep track of 

what the 21st Century is providing there.  

 

Traditional cultural sites. More and more large cities in the world now have their dedicated CAs Museum, 

often linked with collections of the second half of the 20 th century, known as æModern Artç; thus linking 

both is a way of helping the visitor to underst and the latest works of art and to insure a better venue for 

the place. Some are public, with public funding and donations; others are private and their curators are 

often actors in the international art market where they can buy, or re -sell some of their treasures.  

CAs are not always adapted to the museums: because of the size of the works, because they use 

perishable materials, totally in contradiction with the objective of conservation in the museums. But there is 

also a much more tricky challenge for the museums: what should the curator buy ? what are his choice 

criterias ? Sometimes, the answer is fairly easy: the curator will choose the work of a local artist. But, 

besides this good reason, we trust that he must sometimes feel very lonely ! The museum of 

Grenoble/France is committed to buy 5 pieces of CAs each year, and the choice must be uneasy.  

Furthermore, one of the top responsibilities of the museum is to give a meaning to the exhibited 

works; consequently, these two facts ä how to choose and how to explain- need a reasonable delay. This is 

why traditional museums, who do not want to ignore the contemporary artists, place them a few orders 

and prefer to have them in temporary exhibitions than in their permanent collections. As far as museums 

are concerned, we need to mention in France the so-called FRAC/Regional Funds for CAs which are 

committed, since 1983, to buy every year several works of CAs from the regional artists. Those works are 

chosen by a technical committee. In some regions, the FRACs succeeded at creating their own museum or 

exhibition centre, such as Marseilles and Orleans.  

Here we wish to raise a controversial topic: some traditional and internationally known museums 

and monuments invite artists of CAs for temporary exhibitions with in their well -known premises, their 

works being presented amid the old furniture and classical works of the place. This gives way to 

spectacular views of pieces of CAs, in contrast with the old building and its old collections. We all 

remember how the inte rnational media communicated on the exhibition of Jeff Koons in the main royal 

premises of Château de Versailles. Artists as the Belgian Wim Delvoye or the French Jean-Michel Othoniel 

claim that their work is in perfect harmony with the place and in contin uation with the past. It is of course 

excellent for the artistés reputation and quoted value, as well as for the curators who gain respect from 

their peers (curators in Europe are not evaluated according to the number of visitors and to their 

satisfaction, but according to their peersé assessment!). But a survey made in Versailles in 2016 during the 
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Anish Kapoor exhibition showed that many visitors had the feeling of being hostages. In our opinion, works 

of CAs displayed in a traditional museum or monument, tend to cannibalize and alter completely the place 

; they betray the first-time visitor who has been expecting, sometimes since decades, to see the dwelling. In 

Le Louvre and Versailles, more than 60% of visitors are first-time comers, not repeat-visitors, and they have 

expectations that deserve respect. CAs in those old surroundings are fun, and they renew the image of the 

place says the visitor with high education and long-time experience of museums. In this case, let them take 

pictures of this display of CAs in the old place early in the morning, and put everything back when the 

place opens to its visitors. For the sake of these visitors, letés respect the spirit of the surroundings. In some 

other places like West French Britanny, where CAs are exposed in a series of chapels, there is a Chart of Art 

in the Chapels, stating a few regulations and inviting the artists to respect and converse with the place.  

 

Cities. Cities such as Los Angeles or Lille in France have been deeply involved in CAs since 30 years. They 

not only multiply their dedicated museums and places of exhibition, they also take firm positions in this 

respect. Some cities have strongly bet mainly on CAs, such as Martigny/Switzerland, or Bilbao. They often 

find it most suitable to fit with mo dern architecture, within dedicated areas, as in Panama City or in Paris/La 

Défense District where works of CAs are displayed, giving way to passionate comments, either enthusiastic 

or hostile. However, within the city, the municipality may also have placed a public order, as was the case 

with Christo in Berlin (coverage of the Reichstag) or in Paris (coverage of the Pont Neuf).   

But there are also illegal painters who have stealthily covered some walls during the night and such 

may be either soon wiped of f or remain to the point of becoming an attraction; the most notorious of 

these furtive street painters or ægraffersç is probably the British tagger Banksy äwho adorned many walls in 

Bristol and other cities-. By now, Street Art has become very trendy. Street Art tries to alter the significance 

of the street or reveal a social protest, which may make it very attractive to both residents and tourists. .It 

sometimes ends up disclosing an unknown district or renew the image of the place. It gives rise to urban 

visits, such as the guided tours in Philadelphia dedicated to the local Street Art. And hundreds of art 

galleries now exhibit so-called Street Art, thus breaking the feeling of free access.  

In spite of globalisation, namely the globalisation of art aucti ons, the local galleries remain 

significant in the eyes of the amateurs, thus eliciting international travelling. Art galleries keep the flavour 

of the region or country in which they are located. They are everywhere famous for their role in discovering 

new talents. All the buzz on CAs in the urban areas is a contribution to the reputation of the city as a 

modern destination for tourism. No wonder they are more or less accepted or encouraged.  

 

Outdoors trails. The last years have witnessed quite a number of initiatives in CAs in the countryside: for 

instance with Land Art, and with trails such as the Vasarely Trail between Avignon, Gordes and Aix-en-

Provence, or the 5km long avenue decorated with Street Art along Canal St Denis (North of Paris) or the 

cross-border mountain trail of CAs between Digne (France) and Caraglio (Italy) with 20 spots dedicated to 

CAs, mainly with Land Art and so called æart refugesç. Schadés trail, a German sculptor, who displayed, in 

2016, several works in Finistère/French Brittany is such another example. The latter is exhibited in small 

chapels and, once again, the question of respect to the spirit of the place can be put forward.  

Of course, these outdoors exhibitions, permanent or temporary, attract visitors that would not have 

entered a real intimidating museum to contemplate CAs. Subsequently, these new flows of audience are 

partly generated by tourism.  

 

Other tourism venues. Furthermore, one needs to also mention those many touristic wine cellars, already 

main attractions, that are renewing their premises as well as their image with a display of CAs: Saint-

Emilion/Cheval Blanc near Bordeaux, Pommery champagne cellars in Reims, Marques de Riscal in the Rioja 

wine area, Þ here one will often find a common client, the wine amateur and the CAs amateur !  

In this respect, Japan is maybe well ahead on the sophisticated way of combining tourism and CAs: 

on the three islands of Naoshima (4 500 inhabitants), off Okayama, where several CAs museums can be 

found, with one of them (Benesse House) providing also hotel accommodation and restaurant and thus 

offering the visitors a stay dedicated to Japanese CAs.  

Contemporary artists are particularly lucky: their works are displayed in a very wide variety of places. 

And tourism locations are among them : the sculptor Richard Orlinski has often been shown in luxury hotels 

in Cannes and Courchevel (French Alps). The Méridien hotel chain calls upon contemporary designers and, 

http://dx.doi.org/10.17502/m.rcs.v5i1.153
http://dx.doi.org/10.17502/m.rcs.v5i1.153


methaodos.revista de ciencias sociales, 2017, 5 (1): 30-37  

ISSN: 2340-8413 | http://dx.doi.org/10.17502/m.rcs.v5i1.153 

  

Claude Origet du Cluzeau 

 

36 
 

with the help of the curator Jérôme Sans, each of its hotels in the world has special links with a local 

cultural institution oriented towards the future of creation. The former Palace of Justice in Nantes/France 

was transformed into a hotel with 136 rooms and a 500 sq meter CAs gallery. During a year, a temporary 

hotel room, designed by S. Lang and D. Baumann, appeared on the roof of the Paris Museum of Modern 

Arts. Ferran Adria, famous chef of El Bulli near Gerone, was called as artist at the CAs exhibition of La 

Documenta in Kassel in 2007Þ Examples of the kind are becoming countless and worldwide.   

This is a result of globalisation in which tourism is a strong contributor . It ends up with some sort of 

standardisation of practices, some common imaginary but also a great opportunity for personalising the 

destinations.  

 

 

6. Travelling for CAs or bumping  into CAs during a journey 

 

As mentioned above, those who travel mainly for the purpose of CAs are more or less a niche market, but a 

very affluent one indeed. Therefore, a number of incoming travel agencies and small tour-operators exploit 

this market, providing them with profitable flight tickets and hotel bookings, and less profitable guided 

tours within museums, exhibitions äoften with privileged services such as visitations during closing hours- 

or visits to art galleries and artistsé studio. Thus, the agency has a strong knowledge on the actors of CAs, 

and can provide exclusive services, especially in the so-called æout of the beaten tracksç. But, as usual in 

cultural tourism, the profit of the tourism professionals comes from  the margin on transportation and 

accommodation bookings, whereas what makes it attractive and decisive to the client is the purely cultural 

part. Some of those specialized tour-operators are well known such as Art Travel Desk and Go Art in Berlin, 

Drouot Voyages and Art Process in Paris, Viatorcom in New-York, Vietnamanz in the ASEAN countries. 

Besides these very specialized agencies, the other tour-operators, proposing tours and city -breaks, 

have just included portions of CAs in their programs, often with  no particular knowledge on them. Guide 

books are not often talkative on CAs. Presentations of CAs can more often be found in dedicated art books 

and on the web, where the initiative belongs to the artists and their agents, such as the galleries; but they 

are not particular travel triggers. Therefore, it is the duty of the local tourism office to promote its works of 

CAs to the tourists. TurismoTorino does it, so does SPOT in Lyon. But, in this respect, it needs a very careful 

communication: a communication  really directed to the visitors it may interest, and not to those visitors 

who may be reluctant to CAs or had other expectations when they reached the destination.  

 

 

7. Conclusion 

 

Since years, we have been convinced that the best pool of new visitors to cultural sites are the tourists: 

because they are in a new context, drawn away from their usual agenda and habits, open to exoticism and 

to discovering the local identity, more mentally inclined to devote time and money, if need be.  Is this 

happening with  the CAs?  

As mentioned above, CAs are no longer exhibited only in secluded places: the tourists may just 

bump into some of them wherever they are displayed. And this may provide new amateurs; it may raise 

their awareness and their liking, or their dislike. Even if their confrontation with CAs leads to a feeling of 

synchronization with the present time, one of the main obstacles to their becoming amateurs, -and 

therefore repeat visitors- is the significant number of artists, of trends and works, which makes the 

situation unclear and difficult to grasp; furthermore, the adoption is poorly helped by the traditional go -

betweens, who are the key to understanding and appreciating. Those that are discovering CAs are on their 

own to value them, with their personal aesthetics. This is a big challenge for tourism destinations that have 

added CAs to their cultural resources.  

These totally new ways of presenting CAs to the public, and the way the public reacts could open a 

new era for cultural tourism, more experiential, more contemporary and then in sharp contrast with the 

traditional cultural tourism that looks more towards the past. CAs as tourism motivation or activity launch a 

new form of cultural tourism, with, hopefully, renewed clients. But a serious effort in m arketing still needs 

to be accomplished in order to make that the potential visitors are targeted as new clients and later as 

repeat visitors. It is the tourism actorsé job, point of honour and duty, to lead them in this direction.  

http://dx.doi.org/10.17502/m.rcs.v5i1.153
http://dx.doi.org/10.17502/m.rcs.v5i1.153


methaodos.revista de ciencias sociales, 2017, 5 (1): 30-37  

ISSN: 2340-8413 | http://dx.doi.org/10.17502/m.rcs.v5i1.153 

  

Claude Origet du Cluzeau 

 

37 
 

References 

 

Adorno, Th. W. (2009): Disonancias (Introducción a la sociología de la música). Madrid: Akal.  

Michaud, Y. (2016) :  Léart ¨ lé®tat gazeux Paris : Ed. Fayard/Pluriel.   

Millet, C. (2008):  Léart contemporain Histoire & G®ographie. Paris:  Champsarts. 

Origet du Cluzeau, Cl. (2013): Le tourisme culturel.  Dynamique et prospective déune passion durable. 

Louvain la Neuve : Ed De Boeck. 

Prentice, R. (2001):  Experiential Cultural Tourism. Edinburgh: Queen Margaret College. 

 

 

 

Brief CV of the author  

 

Claude Origet du Cluzeau holds a doctorate in Economics and a Cambridge Diploma of English Studies. 

She lives in Paris and has been a project manager, dedicated to tourism and culture, since the early 80s. 

She started her career in a government agency dealing with the development of Corsica. Subsequently, she 

joined the French public bank Caisse des Dépôts, and ultimately created her own agency, C.O.C. Conseil.  

She is presently Vice President of the French-speaking Tourism Experts & Scientists Association.  

 

  

 

http://dx.doi.org/10.17502/m.rcs.v5i1.153
http://dx.doi.org/10.17502/m.rcs.v5i1.153


methaodos.revista de ciencias sociales, 2017, 5 (1): 38-47  

ISSN: 2340-8413 | http ://dx.doi.org/10.17502/m.rcs.v5i1.154 

Boualem Kadri y Reda M. Khomsi   

 

38 
 

The cultural and tourist city:  

the new face of globalization?  

La metrópoli cultural y turística:  

¿una nueva cara de la globalización?  
 

 

Boualem Kadri   
Université du Québec à Montréal, Canada  
kadri.boualem@uqam.ca  

 

Reda M. Khomsi   
Université du Québec à Montréal, Canada  
khomsi.mohamed_reda@uqam.ca  

 
Recibido: 19-02-2017 

  Aceptado: 23-03-2017           

    

 

Abstract 

 

The practice of urban tourism was renewed, from the 1980s, through the new relationship between tourism and the 

metropolis. We move from the historic city, as a traditional tourist attraction, to the cultural metropolis and 

metropolitan tourism. In this sense, culture and heritage seem to be less associated with the traditional tourist product, 

but rather with the status of a metropolis, that of the cultural metropolis. Our analysis will focus on the idea that 

tourism, culture and heritage, perceived as competing entities, are also actors developing cooperation, in the process 

of globalization favouring adaptation, especially in metropolises. The observation will be done through the Montreal 

model of cultural and tourist metrópolis.  

 

Key words: Cultural Metropolis, Metropolitan Tourism, Heritage, Culture, Coopetition . 

 

 

Resumen  

 

La práctica del turismo urbano se ha renovado a partir de los años 80, a través de nuevas relaciones entre el turismo y 

la metrópoli. Hemos pasado de la ciudad histórica como atractivo turístico tradicional a la metrópoli cult ural y al 

turismo metropolitano. La cultura y el patrimonio parecen estar menos asociadas con el producto turístico tradicional y 

más con el estatus de una metrópoli, la de la metrópoli cultural. Nuestro análisis tratará sobre la idea de que el turismo, 

la cultura y el patrimonio, percibidos como entid ades que compiten entre ellas, son también actores que desarrollan 

una cooperación, en un proceso de mundialización que favorece la adaptación, especialmente en las metrópolis. La 

observación se llevará a cabo a través del modelo de Montreal como metrópoli cultural y turística.  

 

Palabras clave: metrópoli cultural, turismo metropolitano, patrimonio cultural, cultura, coopetición. 
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1.The city, culture and tourism: old relationship, new problems 

Tourism is spreading rapidly and more and more quickly on the planet by combining various elements, 

including culture and heritage. In urban areas, the renewal of urban tourism is associated with peopleés 

interest in culture (Cazes and Potter, 1996, 1998), but tourism can also be seen as a parasite of heritage, if 

the historic city is sold as a single product (Bouché, 1998). This concern may show a perspective of urban 

tourism centered on the historic city and European heritage, weakened by the increasingly dense flow of 

visitors in tight spaces. Does metropolitan tourism, which concerns a greater diversity of spaces and 

facilities, bring a new dimension to culture in metropolitan societies? Culture and heritage seem less 

related to the urban tourism product, but more to the status of a metrop olis, such as a cultural metropolis, 

thus providing an important advantage in the competition between cities, through the vision of æ 

interconnected projects.ç  (Burnet and Kadri, 2014). Metropolitan tourism integrates urban tourism (cultural 

offer, elitist clientele) but is distinguished from the general offering in the metropolises, especially North 

American (Pilette and Kadri, 2005). Our analysis of tourism, metropolis and culture reports will be based on 

a case study, that of Montreal Canada. 

 

 

1.1. Evolution of the relationship between the city, culture and tourism  

 

The relationship between the city, culture and tourism is part of a long history. With the development of 

empires and urbanization (development of major centers), very early on, culture and heritage became 

sought after by visitors. This includes, for example, Greece and Rome, where visitorsé attraction was 

centered on their territories (religious monuments), but also the new places and objects of other 

populations. For Rome, the paleontologist Angela (2016) observes that in 115-117 A.D., ætouristsç of 

antiquity were attracted by the æart citiesç  of Greece and Egypt. Lomine (2005) goes further, pointing out 

that already in the Augustinian Rome (44 to 69 B.C.), we can identify a certain æurban tourism.ç  He wrote: 

æJust as Romans travelled to visit sites and monuments linked to the past (be it a mythological past such as 

Olympia where Zeus and Cronos fought for the conquest of power, a heroic past such as the site of the 

Trojan war, or a human past such as Alexandria), tourists went to Rome for the sake of heritageç (Lomine, 

2005: 80). Already the Roman metropolis (more than 1 million inhabitants), presented a diversity of 

cultures, ethnicities, and events, as Baghdad would in the Middle Ages, being the capital of the Abbasid 

empire in the East and a cultural and scientific center. That would also be the case of Cordoba in Andalusia 

(Spain), known as a place of intellectual, cultural and artistic innovation. During the 18th -19th centuries, 

scientific and technical inventions drove the cities of Europe toward social, political, and also cultural 

transformations, making these cities places of touristic inventions and reinvention (the Grand Tour was 

already observed in Augustinian Rome), and development of urban diversity, as well as a relationship 

between culture and tourism. Towner (1996), we learn that wealthy English tourists were attracted to art, 

architecture, and art cities, until the 19th century. 

Big cities are important places for their attractiveness deriving from urban transformations and the 

existence of major events. For example, Paris, in the second half of the 19th century, was transformed 

through a complex process combining urban planning and architecture (major projects), urban and tourist  

events (international Expositions), great monuments symbolizing technical knowledge (Eiffel Tower), thus 

expressing æ the archetype of the urban projectç  (Laroche and Hermet, 2010 : 9). This recipe, according to 

these authors, marginalized for a long time in the 20th century for the benefit of a functionalist touristic 

urbanism (mass tourism), shows the city as a diverse destination, while revealing opportunities for 

exchanges among various elements having their own identity (culture, heritage, tourism, events, society). 

 

 

1.2. Tourism, culture and heritage: relationship of competition or cooperation?  

 

The relationship between the city, culture and tourism is certainly old and has shown less coexistence and 

rather antagonism among the various elements. As Du Cluzeau emphasizes (2013 : 7), æ [Þ] until the turn of 

the 20th century, tourism was cultural in nature [...].ç  Was tourism already under the guardianship of 

culture? Especially with the development of forms of tourism encouraging concentration of flows int o 
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specific and limited spaces (mountain, coastal, historic center), the culture and heritage of historic cities 

dominates the tourism phenomenon more subject to this form of attraction. Yet, as Laroche and Hermet 

(2010) show: (10), in the 19th century, the urban-tourism-event recipe offered various attractions and 

allowed a broader view of the city. This vision will be abandoned in favor of mass urbanization (beaches, 

dense littoral) facilitating escape from the city. Urban tourism has become a more elitist form centered on 

historical and heritage attractions. Because of this, tourism (in its spatial and merchandising expansionist 

form) has constituted a danger to the historic city.  

Therefore, Bouché (1998) does not necessarily see a favorable relationship between tourism and 

heritage, but rather a risk induced by tourism activity. It certainly appears targeted toward the elite, as 

specified by the author (Bouch® 1998: 79); the fact remains that tourism is seenç [...] as a parasitic activity 

[...], adding further, with certainty: æ No, the historic city is not a ètourist producté, as one hears it said; it is 

not for sale, because then it will die! (Bouché 1998: 80).ç  

For Jansen-Verbeke (1998: 83), the upgrading/enhancement of heritage is linked to the need to 

understand the touristification  process of historic cities (a term not defined by the author), which seems 

æirreversibleç and requires greater urban and tourism management (overload caused by the flow of visitors, 

looking for more durability), focused on  cooperation between public and private stakeholders). 

Urban tourism cannot only cultural heritage, it also questions various concepts related to a more 

global phenomenon. Cazes (1998: (16), one of the first researchers in urban tourism in Europe, 

demonstrates that the issue of urban tourism is related to various issues, such culture and heritage, 

particularly with regard to '[...] the notion of heritage, its meaning and limitations [...]ç  He further added æ  

isn't everything on the point of becoming herit age today? [Þ] æHow, in this context too, do we reconcile 

conservation requirements and development needs; that is the tourist offer?ç   

Far from the alarmist talk about the danger to the culture and heritage, Cazes and Jansen-Verbeke 

explore more the ways of cooperation than those of antagonism and competition. The need to design a 

different kind of urban tourism induced a complementary relationship between tourism and the culture, 

tourism and heritage.  

To consider this complementary relationship, we borrow the concept of coopetition  (fusion of the 

words competition and cooperation) in management sciences. This notion is introduced by Ray Noorda, a 

manager, in a new vision of the relationship between competing actors, then developed by the researchers 

Nalebuff and Branderburger (1996), who highlight the need for greater awareness of the complementarity 

between two competitors. Giovanni et al. (2007) they define coopetition as æa system of actors that interact 

based on a partial congruence of interests and objectives. Taking the example of the museums in New York 

competing for the influx of tourists and other customers, N alebuff and Branderburger (1996: 31) show that 

these museums are not only rivals but can also be æcomplementersç (develop a common back-and-forth, 

lending paintings), and thus encourage more sightseeing. This approach emphasizes the complementary 

relationship between actors already engaged in competition but also investing in a relationship of 

cooperation.  

The geographer Lazzarotti (2003: 95) will observe precisely the perception and the functioning of 

the relationship between tourism and heritage, highlighting three types of relationships: antagonism 

(tourism overload, heritage vs. tourism ); complementarity (conservation and tourism development); 

synergy (common promotion of the place): sometimes these two entities (tourism and heritage) are seen 

as antagonists in the case of art cities (Venice, Bruges), where overcrowding is a constant concern, where 

the heritage is protected against a development in tourism in the case of the island of Orleans in Quebec; 

sometimes it is the synergy between the two dimensions to share international insertion, such as the cities 

of Hanoi and Ho Chi Minh City, in the 1980s. However, for Lazzaroti, the actual result is not strictly 

antagonistic (confrontation -competition). According to the author, there is a relationship of exchanges and 

mutual transformation: æNot only is there no single modality of relationship between tourism and heritage, 

but these two phenomena constantly reactivate each other to give rise to new modalities.ç  æAnd this 

dialectic fueled by their differences takes on aspects of a loop that starting from one passes to the other 

and comes back, to be, ipso facto, revived: the loop is not closed; far from itç (Lazzaroti, 2003 : 98). A 

certain epistemological vigilance is required to understand the dynamics between tourism and heritage, 

because æeven in antagonistic relationships one and another consist and recompose constantly, 

transforming and continuingç (Lazzaroti, 2003: 95).  
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2. From historic city to the metropolis of culture and tourism   

  

In the multiple context of globalization, postmodernity and metropolization, relations between the city, 

tourism and culture invite us to renewed perceptio ns. First, globalization as a process has long been 

presented under its appearance of external domination (transnational actors and networks), which would 

then express a plural dynamics of this process (economic, financial, political, cultural). This process takes 

place in the city and transforms it. The metropolis is then seen through the external mechanism. However, 

reality also urges us to consider the internal dynamics in the metropolis (local actors and resources). Also 

the global metropolis is not onl y the international showcase of the territory, it also seeks to ensure a 

reduction of fragmentation induced by globalization and maintain the link between the local and the 

global (Mongin, 2003 : 30). From this point of view, the search for 'the Metropolit an advantage' (Halbert, 

2010) is no longer centered on traditional resources (natural, economic, financial) but on an advantage of 

bringing together the various resources of the territories 'networks, places, events, projects'), necessary for 

the transformation of a territory also involving metropolitan societies.  

Since the development of modern tourism, we perceive three æmoments-movementsç  inducing 

three types of benefits (Kadri, 2014); (a) in the 19th and early 20th centuries, it is a cultural elitist practice 

(social distinction factor) as well as urban entertainment, favoring the rich and idle classes; (b) in the 20th, it 

is appropriation of social tourism as well as the development of the latter as a strategic tool (regional 

planning), followed; (c) at the end of the 20th and beginning of the 21st, a new attractiveness of the city is 

favored by the urban renewal of spaces following the industrial crisis, thus ensuring the involvement of 

people in tourism and the insertion of the visitors in the ordina ry life of the metropolis. The third 

advantage of the participatory type of urban -metropolitan tourism is made possible thanks to the synergy 

of urbanism, culture, tourism and events, recalling the formula initiated in ur ban design in the 19th century. 

 

This new configuration of the metropolis shows us two aspects of Metropolitan Postmodernity:  

 

- On one hand, there is the cultural metropolis, as a reflection of the globalization -

metropolization -development relationship in tourism. If æthe Metropolitan advantageç  can 

no longer be reduced to the mobilization of economic -financial resources and international 

requirements (competition) but more to the mobilization and cooperation of local actors, 

then æbuilding a cultural metropolis, which gives greater importance to the urban culture -

tourism-development relationship, and therefore a social project, would become aç [...]ç  

laboratory for the development of the city culture and tourism, involving the creativity actors 

and projectsç  (Burnet and Kadri, 2014 : 54). The translation of these ideas is observed 

through metropolitan tourism.  

 

- On the other hand, Metropolitan tourism is part of an expression of the competition -

cooperation-jurisdiction triad. Metropolitan tourism is a form of postmodern tourism related 

to t he transformation of cities, which present a variety characterized by architectural 

audacity, the enormity of the equipment and tourism promotion of territories (Kadri and 

Pilette, 2017). If European urban tourism is more cultural, centered on the historic and 

heritage object, Metropolitan tourism integrates traditional urban tourism (cultural and 

natural products) but also the daily urban and social reality. Metropolitan tourism reflects 

then æ[...] on one hand, the predominance of metropolises in the Organization of national 

territories and, on the other hand, the integration of tourism products in a metropolitan offer 

cemented by the lifestyle, the pace of life, the atmosphere, the awareness found there, 

including that of visitors ('people' trend)ç (Pilette and Kadri, 2005: 15).  

 

The reality of metropolitan tourism in the context of Montreal helped to highlight various aspects of this 

phenomenon: 

 

a) The complexity of urban tourism: the latter is not reduced to consumption of the cityés 

history and heritage but the presents a reality that challenges our categories of observation 

(a chaotic concept (Law, 1996) and nebulous (Page and Hall, 2003); a diverse practice 
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(natural, cultural, religious, entertainment); multifunctionality and diversity of both general 

supply and excess equipment; the conversion of abandoned spaces) the diversity of the 

clientele (local, national, international). 

 

b) The Metropolitan tourism system: who contributes to the construction of the tourism 

experience, through the interaction among various actors including economic operators, 

urban actors, tourists and resident associations (Kadri, 2009 : 307, Maitland and Newman, 

2009: 2). This participatory process of metropolitan tourism and its development are 

evolving in a context of decentralization and governance dynamics in Montreal, fostering 

communication among social, institutional and economic actors; the tourist function is 

integrated into the process of metropolitan arrangement and development (Kadri, 2009).  

 

c) The experience of urban-metropolitan tourism is not limited to that of historical and heritage 

space, but often concerns in a significant way, the ordinary life of a metropolis. This is a 

æsocial construction rather than the product of a processç , such as the marketing or tourism 

system. The tourism experience is a social integration of the subject in daily life, in a 

continuous process of transformation and adaptation of the metropolis. As a result, the 

tourist participates in reconstruction of reality. The perception of an evolutio n of urban 

tourism, since the 18th century, by Cazes (quoted in Merlin and Choay, 2010: 779), according 

to three steps, - attraction of the city -flight from the city return to the city -, froze the tourist 

in the observer role (seeing what must be seen) and limited the city to a temporary housing 

function (the cultural tourist). The metropolis is in a permanent invention -reinvention 

process, such as the cultural metropolis. 

 

 

3. Montreal: construction of a cultural metropolis and a metropolitan tourism desti nation 

 

3.1. Identity as a factor of cultural differentiation in Montreal  

 

Officially, only in 2007 did Montréal aspire to win the title of cultural metropolis (Alaoui, 2015). However, 

the construction of this image took place throughout the 20th century in a very particular context, defense 

of French Canadian culture and identity. Indeed, as stated by several authors (Prevost, 2000; Dufresne, 

2001; Pilette and Kadri, 2005), Montrealés Winter Carnival, organized by the Montreal Snow Shoe Club five 

times between 1883 and 1889, was an important period in the history of the tourism and cultural 

development of the metropolis. The event was promoted outside the Canadian territory and the Carnival 

was widely promoted in the United States. In view of the promotion  conducted and expectations created 

among neighbors in U.S. and Ontario, Montreal was totally taken over by tourists during the five editions 

of the Carnival. In 1889, the number of passengers who traveled by train to join the Carnival was 

established at almost 58,000 people (Prevost, 2000)1. Beyond the sports activities that shaped the program 

of the Carnival, visitors took part also in various cultural activities reflecting the dual francophone and 

anglophone culture of the Canadian metropolis. The cohabitation of these two cultures in the same 

territory was considered initially as a single pitch in promotion of the Carnival. However, from 1885, this 

element will be eventually a point of contention between the two communities, Canadian -French, and 

English-speaking, which would contribute to the end of the event in 1889.  

This identity dimension will eventually dominate the development of the cultural metropolis 

throughout the 20th century. At the point where the French Canadians promote tourism based on the ir 

identity, Montrealés Anglophones rely on the festive spirit of the metropolis. Sports activities (golf, hockey, 

skiing, and snowshoeing), the modern character of the city, and the party atmosphere are the main axes of 

communication. At this level, it must be said that Montreal has a distinctive feature compared to the rest of 

the North American cities. Indeed, despite the strong presence of the Catholic Church in the management 

                                                           
1 At a time when inhabitants of Montréal number 217 000 in 1891 (Linteau, 2007) 
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of the public event, and the prohibitions arising from its influence, alcohol  flows freely in the metropolis. In 

fact, æIn the 1920s, Montreal was the only major city on the continent to legalize the sale and consumption 

of alcoholç (Broudehoux, 2006: 345). This feature is also clearly exploited in promoting tourism to the city, 

as evidenced by the 1932 tourism guide published by the Tourist Bureau of Montreal and which devoted 

12 of 52 pages for advertising liquor.  

According to Broudehoux (2006), approval of alcohol and the appearance of modernity of the city 

formed a considerable asset in the development of the entertainment and tourism industry since Montreal 

will be assigned the status of the One-week-stand in the American tour (Broudehoux, 2006).  

On the side of the French-Canadians, the built heritage represented an identity symbol and an 

important part in the construction of culture in Montreal at the beginning of the 20th century. As 

demonstrated by Alaoui (2015: 98), monuments, commemorative plaques, churches and buildings of 

historical significance form the core of the tour ism product that official guides describes with pride. In this 

sense, Victor Morin, prominent figure of the French Canadian cultural community in Montreal and strong 

supporter of the heritage of the metropolis (Morisset, 2009) was the first to offer a guid ed tour of old 

Montreal in 1917 and a few years later, in 1931, precisely, founded the first tourism school affiliated with 

the University of Montreal in order to train guides in Canadian history.  

The heritage dimension will continue to take an important place in the Montrealés cultural and 

tourism landscape, at least until the beginning of the 1960s. Indeed, several guides and articles published 

in the decades 1930 and 1940 were praising the æmetropolis of new Franceç (Adam, 2015 :131) and French 

heritage, and more particularly its churches (Alaoui, 2015).  To tourists from the U.S. and other English-

speaking provinces of Canada, Montreal is an embodiment of the model of the European city and, more 

particularly, of France, which promotes its history and heritage, while being in North America.  

 

 

3.2. Development of culture in Montreal and the first steps of the cultural metropolis  

 

From the 1960s, the construction of the image of the cultural metropolis process will take a significant shift 

with the organi zation of the Universal Exposition of 1967. Indeed, Montreal was a period of social 

transformation that forever changed the face of the province. Montreal, which in the early 1960s has lost its 

title of metropolis of Canada to Toronto, would regain power i n a new generation embodied by Mayor 

Jean Drapeau, who wanted to give Montreal a modern look, in the image of the cities of the 20th century. 

As such, Drapeau engaged Montreal in a major program, and the Universal Exposition of 1967 provided 

leverage for the Mayorés ambitions.  

Even if the concept of cultural metropolis is not an issue at this time, Jean Drapeau would talk about 

the æmetropolis of progressç which symbolizes, according to the Mayor, æ the accomplishment of the 

nation of Quebecç  (Alaoui, 2015 : 177). On the occasion of Expo 67, the cultural dimension will be strongly 

represented through the various activities offered by the event. In addition to the traditional visit pavilions 

of different countries, visitors, whose number exceeded 26 million (CCEU, 1969), had a multitude of choices 

between the performing arts (theatre, opera, music, dance, variety shows, etc.) fine arts (exhibitions of 

paintings by Van Gogh, Rembrandt, Degas and Riopelle, exhibitions of sculpture, design and photography) 

and a festival of the seventh art where more than 5000 performances took place during Expo 67 (LAC, 

2016). After the end of the event, Mayor Jean Drapeau announced the establishment of a permanent 

exhibition on behalf of  æTerre des Hommesç)  which was the theme of the Expo. This last had significant 

success the first year and the following years, receiving 20 million visitors until its closing in 1981 (LAC, 

2016).  

In addition to the permanent exhibition, several legacies will strengthen the cultural character  of the 

city, especially some pavilions of the Expo that took on a new life after upgrade work. This is the case 

specifically of the France Pavilion, which will be converted first into a Palais de civilisation (Museum of 

civilization) in 1985, which would house the Montreal Casino from 1993. The United States pavilion, with its 

particular steel sphere, enriched the Museum offer of the metropolis by becoming a museum on the 

environment, better known under the name of the Biosphere.   

The success of the 1967 Expo will offer an international reputation in Montreal and will be the 

engine of a cultural dynamic that will be established forever in the metropolis. Supporting this, during the 

1976 Summer Olympics, the Organizing Committee will implement an art and culture program that will see 
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the participation of more than 1 million people during the two weeks of the event (OCOG, 1978) in parallel 

with the sporting event. Subsequently, Montreal would see the organization of several other events of 

cultural nature, such as the international Floralies, an exhibition of the international Bureau of exhibitions, 

held in 1980 initially at the Olympic Velodrome, which was built for the Olympics of 1976, and then on the 

Île Notre-Dame, built in 1965 on the occasion of Expo 67. This event, which ran from May to September 

1980, attracted hundreds of thousands of visitors to the province and outside of Quebec (Beauchamp, 

1980; Sherbrooke University, 2017).  

Despite the cultural effervescence of the metropolis during the 1960s and 1970s, this dynamic 

mainly revolved around the event size. However, the significant costs associated with the construction of 

necessary infrastructure for the organization of major events led to diversification of Montreal's cultural 

scene. As such, we can cite two leading exhibitions in Montreal at the same time, Ramses II and Picasso. For 

this kind of event, success is unquestionable, since more than 700,000 people visited the exhibition of 

Ramses II (Bastien, 2007), while the line was needed to be able to visit the Picasso exhibition at the 

Museum of Fine Arts of Montreal.  

Apart from these exhibitions, other events took place in Montreal during the 1980s. Among the 

most popular are the world film festival, the Festival Juste pour rire (just for laughs) and the Montreal jazz 

Festival. The latter also sees its attendance exceed a million in 1989, only 9 years after its launch. In the 

absence of major events like the Expo and Olympic games, the festivals mentioned above and many other 

smaller ones, took over in the dissemination of the image of Montreal as a cultural metropolis. This image 

would be more consolidated from the end of the 1980s, at the time when the Tourist Office and 

Convention of Greater Montreal (OTCGM) would launch a strategic planning process on the horizon in 

1992 with the goal of redefining the image of the destination. At the end of this process, Montreal will take 

its turn as a cultural destination through the celebration of the 350th anniversary of the founding of the 

city as a break-out event. In this context, the Museum offer will be significantly enriched with the 

announcement of the opening of two new museums (Museum of archaeology and history of Pointe -à-

Callière, Musée des Hospitalières of the Hôtel-Dieu of Montreal), and the expansion and renovation of two 

others (Contemporary Art Museum of Montreal and the McCord Museum) as well as the inauguration of 

the Montreal Biodome.  

In terms of public spaces, the Vieux-Port of Montreal, managed by a crown corporation, adopted 

part of its r edevelopment plan in 1990 in preparation for the celebration of the 350th (Courcier, 2005). The 

new Vieux-Port of Montreal, which will be inaugurated in 1992, will be considered to be a pole of major 

attraction of the event, due to the strengthening of its  recreational tourism vocation, but also thanks to its 

integration in the historic district of Vieux -Port. Emilie-Gamelin Park, located at the corner of Berri and 

Sainte-Catherine streets, up to this date dedicated to vehicle parking, will experience a development effort 

in the prospect of becoming a pole of multiple activities in view of its proximity to public transport 

networks. 

 

 

3.3. The 1990s and anchoring of the positioning of the cultural metropolis  

 

To further anchor the image of cultural destinat ion, the activities proposed as part of the 350th anniversary 

of Montreal, covered the different cultural expressions. Historic or heritage activities represented 23% of 

programming while the popular feasts and festivals covered 16% of the activities proposed in the program 

schedule. The image of Montréal as a cultural destination was also noticeable in advertising campaigns 

outside of Quebec. The message in different media was around six themes2, subtly referring to the cultural 

character of the metropolis. The æAmbassadorsç  program, put in place by the Corporation of Celebrations 

of the 350th, also addresses the confirmation of the status of Montréal as a cultural destination. Cirque du 

Soleil, the Orchestre symphonique de Montreal and the Canadian Grands ballets, which symbolize 

Montrealés cultural excellence, have promoted the event and the city in their world tours.  

                                                           
2 Celebrate our history, celebrate our celebrities, celebrate our sky-scraper (in reference to the cross of Mont-Royal), 

celebrate our monuments, celebrate our artists, and celebrate our customs). 
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At the end of this event, the positioning of Montréal as a cultural metropolis was more explicit as 

evidenced by the plan of the OTCGM 1990-1992 indicating, æwith the example of Glasgow [Scotland], to 

make Montreal the cultural capital of North Americaç  (CC350AM, 1992, p.) 204). To achieve this goal, the 

Tourist Office identifies six components of the cultural dimension of Montreal:  

 

 

Figure 1. The components of Montrealés cultural dimension 

 

 

 

 

  

Source: The greater Montreal Convention and Tourism Office (1992). Marketing plan 1990-1992. p 204.  

 

 

In addition to the excitement of Montreal's cultural scene, other Canadian metropolises begin  to occupy 

the same niche, as seen by the appointment of Vancouver in 2003 and Toronto in 2005 by the Department 

of Canadian Heritage as cultural capitals of Canada for these years. In this context of national and 

international competition, political, econ omic, social and cultural actors of Montreal have adopted a ten-

year action plan (2007-2017), based on three strategic directions:  

 

- The democratization of access to culture: the goal of the actors in this first orientation is to 

promote the right to cultu re for all citizens by facilitating access to centers of cultural 

dissemination, such as libraries and museums;   

- Investment in arts and culture: the main goal of the players at this level is to make Montreal 

an audiovisual and digital international produc tion center through by providing financial 

support to companies in the sector.  

- The cultural lifestyle framework: this guidance is intended to highlight the peculiarities of 

Montrealés in the cultural realm, and more particularly those concerning heritage, 

architecture and design, public art, the historic district, the quartier des spectacles (event 

district) and Mont -Royal.  

 

Apart from these three directions, Montrealés cultural metropolis development plan reflects the special 

historic tracking of this re lationship between the culture and tourism in Montreal. Indeed, as stated earlier, 

and in view of the double identity of Montreal in Quebec, both French and English, the cultural dimension 

was strongly mobilized in the context of tourism development of the  metropolis. Whether through 

heritage, quality of life or the artistic and creative dynamic, tourism and culture have always shaped the 

evolution of the image of Montreal. We find here the concept of coopetition  in which these two 

dimensions feed each other in a common goal, that of promoting the city.  

 

 

4. Conclusion 

 

The relationship between the city, culture and tourism is old but has undergone changes, particularly with 

the development of urbanization and large metropolitan areas. In this regard, cultu re and tourism have 

also evolved in terms of acceptance. Culture is no longer an object reduced to the material heritage and 

history, as in the case of cultural tourism; it also includes the dimensions of popular culture, festivals and 

events. Moreover, the attraction to the historic city (static dimension) is more restricted but the city is seen 

Museum Theatre and dance Opera and music 

Festivals Exhibitions Cinema 
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in a holistic way and its social reality in continuous transformation (dynamic size). This reality in movement, 

which corresponds to metropolitan transformation an d dynamics (innovation, adaptation, reprocessing of 

space and equipment, etc.), showcases the city-culture-tourism relationship where the tourist function is 

valued and recognized on one hand, by the specialists in the city as æ a common genreç  vital to the 

reconstruction of the world (Lussault and Stock, 2007); and on the other hand, as with a new status of æ 

metropolitan tourism competenceç  (Kadri, 2014), inserted in the dynamic movement of metropolization. 

From this point of view, the cultural and tour ist metropolis is a new brand of transformation of the 

metropolis that is rooted more in the local reality.  
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Resumen 
 

El poeta de expresión alemana, nacido en Praga, Rainer Maria Rilke, ejerció de homo viator  durante toda su vida, 

siempre a la búsqueda de propicios espacios creativos. Sus largas estancias en París, sus múltiples viajes a Italia desde 

la infancia, y su ocasional residencia en España para ver en persona los paisajes que pintara El Greco, han dejado en su 

obra poética y narrativa una impronta y una pátina que, como lectores y viajeros, podemos seguir tanto a través de las 

páginas como de los entornos urbanos y paisajísticos rilkeanos. Esos recorridos literarios constituyen, al mismo tiempo, 

un relevante recurso cultural para la creación de nuevos productos turísticos apoyados en las huellas poéticas. En 

consecuencia, en nuestro artículo defendemos la idea de que el gestor turístico, con una profunda y arraigada 

formación humanística, será más imaginativo y creativo a la hora de poner en marcha novedosos productos turísticos 

basados en los recursos que ofrece la percepción de los autores literarios en sus recorridos viajeros. Hemos focalizado 

la atención especialmente en las impresiones e inspiraciones literarias de los países del sur de Europa por parte de un 

autor centroeuropeo, cuyo éxito literario sigue vivo noventa años después de su muerte.  
 

Palabras clave: huellas poéticas, Rilke, ruta turística, turismo cultural.  
 

 

Abstract 

 

The German poet writer, born in Prague, Rainer Maria Rilke, was an authentic homo viator  throughout his life, always in 

search of propitious creative spaces. His long stays in Paris, his many journeys to Italy since his childhood, and his 

occasional residence in Spain to see in person the landscapes painted by El Greco, have left in his poetic and narrative 

work an imprint and a patina that, as readers and travelers, we can continue both through the pages and the urban and 

landscape environments written by Rilke. These literary routes constitute, at the same time, a relevant cultural resource 

for the creation of new tourist products supported in his poetic tracks. Consequently, in our article we defend the idea 

that the tourist manager, with a deep humanistic education, will be more imaginative and creative when launching new 

tourist products based on the resources offered by the perception of literary authors in their travels. We have focused 

our attention especially on the impressions and literary inspirations of the countries of southern Europe by a Central 

European author whose literary success is still alive ninety years after his death.  

 

Key words: Poetic Footprints, Rilke, Touristic Route, Cultural tourism.  
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1. Introducción 

 

En la historia del turismo se recurre de forma habitual al hecho del llamado grand tour  para explicar 

algunas de las raíces, especialmente a partir de la Ilustración, de una disciplina relativamente nueva en el 

ámbito de la investigación. Estos viajes hacia el sur de Europa ähacia los territorios de la cultura de raíces 

latinasä, que conformaron el gran itinerario de aprendizaje vital y cultural de los centroeuropeos 

adinerados, ha dado lugar a obras literarias de obligada lectura para los germanistas, como sería el caso 

de, por ejemplo, Italienische Reise de Goethe, Italienische Reise. Briefe und Tagebuchaufzeichnungen de 

Herder o Reisebilder de Heine. Los dos primeros emprendieron su viaje al sur de Europa, concretamente a 

Italia äobjeto posterior de las citadas obras- a finales del siglo XVIII, y el tercero de ellos en la primera 

mitad del siglo XIX.  

A propósito de los viajes que Heinrich Heine realizó por media Europa, y también a Italia, el editor y 

traductor de la citada obra Reisebilder al español (Cuadros de viaje),  en el estudio introductorio a la 

edición crítica afirma que:  

 

æ[Þ] Junto a Goethe, Nietzsche y Rilke, tres personalidades que prueban la existencia del perpetuum 

mobile en el ser humano, de Heine se ha llegado a decir que sus viajes fueron su trabajo de campo 

literarioç [pues] æha visto la realidad con los ojos del viajero, a saber, con aquellos ojos capaces del 

thaumaxein, aquella admiración que el «maestro de todos los que saben», Aristóteles, exigía en el inicio 

de su Metafísica como condici·n para el surgimiento de la reflexi·n.ç (Vega en Heine 2015: 74 y 78). 

 

Como en toda disciplina académica, también en la historia del turismo se parte del pasado para 

explicar el desarrollo presente, pero, según nuestra modesta opinión, rara vez se plantean perspectivas de 

futuro basadas en la odepórica o se plantea una apertura de horizontes en la creación de nuevos 

productos turísticos basados en las impresiones viajeras de grandes personalidades de la literatura. 

Precisamente, el autor de las letras alemanas de mayor fortuna editorial y del que se acaba de cumplir el 

noventa aniversario de su fallecimiento, Rilke, constituye nuestro foco de interés para crear nuevas rutas 

literarias basadas en sus viajes y largas estancias en tres países del sur de Europa: Italia, Francia y España.  

 

 

2. Rilke, prototipo del homo viator   

 

Rainer Maria Rilke (1875 ä 1926), el poeta por antonomasia de la literatura en lengua alemana, nace en el 

seno de una familia perteneciente a la minoría de lengua y cultura alemanas asentada en Praga, entonces 

bajo el imperio austro-húngaro. Desde niño vivió con naturalidad el aprendizaje de lenguas extranjeras, 

como el latín y el checo por motivos de obligatoriedad escolar, o el francés y el italiano por deseo de sus 

progenitores, y especialmente de su madre, para poder desenvolverse en los ambientes en los que solían 

pasar periodos vacacionales. Así pues, desde pequeño, la familia fomentó en él la necesidad viajera, 

llegando a convertirse con el tiempo en una obsesión que marcaría toda su vida. Su espíritu introspectivo, 

por un lado, propio de la cultura eslava, y su desmedido afán por buscar el aislamiento en entornos 

propicios para la creación literaria, por otro, dieron como resultado una itinerancia vital que produce un 

cierto vértigo al leer la relación de lugares por los que discurrió su trayectoria creativa a lo largo de sus 

cincuenta y un años de vida.  

Las grandes creaciones literarias rilkeanas, aquellas por las que ha trascendido el universo literario y 

ha enriquecido los polisistemas culturales en los que se han recibido sus obras, bien en lengua original o 

bien traducida, surgieron del constante trabajo y la atenta observación en silencio y soledad en paisajes 

marinos italianos, como el castillo de Duino, en la costa del Adriático; campestres, de vegetación 

mediterránea e intensa luz, como la Provenza; o bien en pequeñas e históricas poblaciones españolas, 

como Toledo y Ronda, o también en grandes urbes, como París, entorno creativo y contextual de su obra 

narrativa más extensa y con la que experimentó nuevas formas de expresión, a saber, Die Aufzeichnungen 

des Malte Laurids Brigge (Los apuntes de Malte Laurids Brigge). No fueron estos los únicos espacios 

creativos, pues la vida de Rilke  es æuna constante traves²a espiritual y f²sicaç (cf. Vega 1983-1985: 447). 

Constante fue, en efecto, el recorrido por diferentes espacios geográficos que, posteriormente, darían 

lugar al enmarcado contextual de sus obras en las que destaca la aguda observación del mundo y los 
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recuerdos espaciales. Rilke, como otros muchos viajeros de pro, daba más importancia a la observación y 

descripción del entorno que a la precisión cronológica del tiempo pasado en cada lugar concreto.  

Una fuente fundamental para poder hacer un seguimiento de las andanzas viajeras de Rilke es su 

extenso epistolario de más de 7500 cartas documentadas y clasificadas (cf. Rilke, Briefe). En las cartas suele 

hacer siempre alusión a las impresiones que le ha causado un lugar visitado y también hace referencia en 

el encabezamiento de sus epístolas al lugar desde el que en cada momento dirigía sus cartas a los más 

variados destinatarios, lo que permite también al lector interesado e investigador hacer un seguimiento de 

los cambios de domicilio dentro de una misma población y que teóricamente podrían, como veremos más 

adelante, crear rutas turísticas tras las huellas de Rilke por una determinada población. Además de ello, la 

idea de Rilke de que el escritor debe extraer su material inspirador, su material poético, de la observación 

de objetos, paisajes y personas que conforman en cada momento su entorno, así como de la suma de 

experiencias sedimentadas en su interior, provoca en nuestro autor una acuciante y constante necesidad 

de movimiento, de cambio de espacio contextual creativo. Su creación literaria depende, pues, de la 

experiencia del mundo y toda su biografía ha sido una búsqueda de dicha experiencia.  

A continuación, y con el fin de acercar al lector a la realidad viajera de Rilke, ofrecemos una tabla 

cronológica, en la que hacemos especial mención de los lugares a los que viajó, visitó y en los que, por 

periodos más o menos prolongados, residió. En la relación cronoespacial siguiente, hacemos también 

mención a las obras de Rilke en alemán y en francés äya que también escribió en esta lengua-, y de 

aquellos textos que han sido traducidos al español ofrecemos también el título con el que se han 

publicado en nuestra lengua (Cf. Rilke, 2016: 49-64)1. Aunque la lectura de la tabla y la interminable 

sucesión de lugares pueda resultar, en ocasiones, agobiante, consideramos que esta relación es el paso 

previo a la exposición de los siguientes epígrafes, en los que haremos alusión concreta a sus estancias en 

París, en primer lugar, Venecia y el Brenta,  en segundo, y Toledo y Ronda, en tercero; es decir, los espacios 

geográficos de Francia, Italia y España en los que está fundamentada nuestra propuesta de creación de 

productos turísticos basados en la literatura rilkeana.  

 

 

Tabla cronológico -espacial: 

 

- 1883: Veranea con su madre en Bürgstein, Bohemia.  

 

- 1885: Veranea con su madre en Canale, en el Piamonte italiano. 

 

- 1886:  Veranea en la población balnearia de Bad Wartenberg, cerca de Liberec, en la región 

de los Sudetes, de mayoría alemana. El histórico castillo de HrubȢ Rohozec aparece es el 

entorno contextual en el que enmarca su relato Teufelspuk. 

 

- 1891: Pasa del verano en Smichov, Praga.  

 

- 1891-1892: Ingresa en la Escuela de Comercio o Handelsakademie en Linz, Austria.  

 

- 1893: Escribe el ensayo titulado Der Wanderer. Gedankengang und Bedeutung des 

Goetheschen Gedichtes, sobre el poema goetheana El caminante y su eterna búsqueda de 

                                                           
1 Los datos de la tabla cronoespacial están extraídos de la que ofrecemos en nuestra introducción a la edición crítica de 

dos de las obras narrativas del poeta y que citamos en el apartado de referencias bibliográficas. Cf. Rilke (2016). Al 

mismo tiempo, hacemos mención de que nuestra tabla ha sido elaborada basándonos en los datos de varios estudiosos 

de la biografía de Rilke, a saber: Para esta la biografía en español Vida de Rainer Maria Rilke. La belleza y el espanto, del 

especialista rilkeano Antonio Pau, así como a la obra de Eustaquio Barjau, Rilke; Ingeborg Schnack, Rilke Chronik, en la 

edición corregida y aumentada por Renate Scharffenberg, y que ha servido de base para investigadores posteriores 

como Manfred Engel  o Ralph Freedmann. Además de ello, hemos consultado también los dos tomos de sus epístolas, 

Briefe 1897-1914 y Briefe 1914-1926, bajo la supervisión de su hija Ruth Sieber-Rilke; así como la biografía que 

escribiera Katharina Kippenberg, mujer del editor de Rilke. De todas estas obras ofrecemos las referencias bibliográficas 

concretas en el correspondiente epígrafe. 
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respuestas a los interrogantes de la vida. 

 

- 1894: En este año publica en revistas culturales y literarias gran número de composiciones 

poéticas y su primer libro de poemas, escrito entre septiembre de 1891 en Linz y el verano 

de 1892 en Schönfeld, Leben und Lieder. Bilder und Tagebuchblätter (Vida y canciones).   

 

- 1895: En otoño se matricula en cursos de Arte, Literatura, Historia y Filosofía en la 

Universidad de Praga. Publica el psicodrama Murillo  en la revista de Dresde 

Psychodramenwelt y el ciclo de poemas æWaldesrauschen I-VIç en Jung-Deutschlands 

Musenalmanach. Publica en la editorial H. Dominicus de Praga el libro de poemas 

Larenopfer (Ofrenda a los lares), y el relato Die goldene Kiste. 

 

- 1896:  Vive en diferentes domicilios de Múnich. Va a Praga a dictar una conferencia sobre el 

escritor naturalista y poeta simbolista alemán Detlev von Liliencron, al que Rilke admiraba y 

que, según sus propias palabras, influyó en su obra. Publica el libro de poemas Wegwarten. 

Lieder dem Volke geschenkt, y el drama en un acto Jetzt und in der Stunde unseres 

Absterbens, Der Apostel (El apóstol). 

 

- 1897: Lugares a los que viaja: Arco, entonces en el Tirol del Sur, bajo soberanía austriaca; 

Venecia, Merano, ciudad balnearia del noreste de Italia; Constanza; Wolfratshausen, junto a 

Múnich. A comienzos de octubre viaja a Berlin-Wilmersdorf. Publica Traumgekrönt 

(Coronado de sueños), Requiem, Heiliger Frühling (Primavera sagrada), el  drama en tres 

actos Im Frühfrost, y otro en dos: Ohne Gegenwart. Escribe también otro drama en un acto, 

Höhenluft , que se publicaría póstumamente, en 1961.  

 

- 1898:  Viaja a Praga para impartir una conferencia sobre La lírica moderna; después se dirige 

a Arco, Florencia y Viareggio (Italia); Zoppot (ciudad balnearia del Báltico polaco); 

Hamburgo, Brema y Worpswede (Alemania). A partir del 31 de julio vive en la Villa 

Waldfrieden, en Berlin-Schmargendorf. Publica Advent (Adviento), Am Leben hin. Novellen 

und Skizzen (A lo largo de la vida), Ohne Gegenwart, Masken, Leise Begleitung, Ewald Tragy, 

texto en prosa con una gran carga autobiográfica, y el drama en un acto Mütterchen. Publica 

el primero de sus ensayos sobre arte y literatura: Moderne Lyrik.  

 

- 1899: Lugares a los que viaja: Arco, Bolzano, capital del Alto Adigio; Innsbruck, Praga y 

Viena. En abril inicia su primer viaje a Rusia; visita, entre otras ciudades, Moscú y San 

Petersburgo; y en Polonia, Danzig (Gdansk) y Breslau (Wroclaw). Posteriormente, se 

establece por unos meses en Bibersberg bei Meiningen, población cercana a Smalkalda, en 

el estado alemán de Turingia. Publica los siguientes textos en prosa poética: Zwei Prager 

Geschichten (Historias de Praga), Mir zur Feier (Para festejarme), Die wei e Fürstin (La 

princesa blanca), Der Kardinal. Eine Biographie (El cardenal. Biografía), Frau Blahas Magd (La 

criada de la señora Blaha), Fernsichten. Skizze aus dem Florenz des Quattrocento 

(Panoramas. Esbozo de la Florencia del Quattrocento), Im Leben (En la vida), Teufelspuk (El 

diablo se aparece), Das Lachen des Pán Mráz (La risa de Pán Mráz), Wladimir, der 

Wolkenmaler (Wladimir, el pintor de nubes), Ein Morgen (Una mañana). 

 

- 1900: En mayo inicia su segundo viaje a Rusia y Ucrania. Visita los siguientes lugares: Tula, 

Yásnaja Poljana, donde visita a León Tolstoi; Kiev, Poltava y Járkov; Sarátov, Samara, Kazán, 

Nizhni Nóvgorod y Yaroslavl, la mayoría en el curso del Volga; nuevamente Moscú, Tver, 

Novgorod y San Petersburgo. Regresa por Danzig (Gdansk) a Berlín. Se marcha a 

Worpswede, alojándose en casa de Heinrich Vogeler. Hacen un viaje conjunto a Hamburgo. 

Publica la colección de relatos: Vom lieben Gott und anderes. An Gro e für Kinder erzählt. 

(Del buen Dios y otras cosas. Contados a los adultos con destino a los niños) y el texto en 

prosa poética: Das Haus (La casa). 
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- 1901: En marzo viaje a Múnich, Arco, Torbole y Riva del Garda, ambas junto al lago de 

Garda, en el Trentino-Alto Adigio. Después al norte de Alemania, concreatmente a Brema, y 

desde finales de marzo vivirá en Westerwede, tras haberse casado con la escultora Clara 

Westhoff. Viaja a Dresde, Praga y a poblaciones del mar del Norte: Cuxhaven, la isla de 

Neuwerk, Altenbruch, Lüdingworth. Los días 28 y 29 de septiembre visita por primera vez el 

palacete de Haseldorf . Publica Die Letzten (Los últimos); Waisenkinder, texto dramático en 

una escena. 

 

- 1902: En febrero asiste en Brema a la inauguración de la ampliación del museo Bremer 

Kunsthalle. En verano y durante un mes es huésped del príncipe Emil en el palacete de 

Haseldorf, cuyo parque arbolado le impresionó a Rilke sobremanera la primera vez que lo 

visitó.  A finales de agosto se marcha a París, que será su residencia más o menos estable 

durante doce años. Se aloja en un piso de la rue Toullier n° 11, dirección en la que sitúa el 

primer apunte del Malte. El primer objetivo para ir a París fue escribir una monografía sobre 

el escultor August Rodin, a quien realiza una primera visita el 1 de septiembre. A partir de 

primeros de octubre cambia de domicilio, estableci®ndose en rue  léAbb® de léEp®e, nÁ 3. 

Publica Das tägliche Leben, drama en dos actos, escrito en 1900, y Das Buch der Bilder (El 

libro de las imágenes).  

 

- 1903: En primavera pasa un mes en Viareggio. El viaje de regreso a París lo hace por 

Génova. Ya en Francia, visita Dijon. En julio y agosto se traslada a Worpswede. A finales de 

agosto viaja a Marienbad, Múnich, Venecia, Florencia y Fiesole. El otoño lo pasa en Roma, 

alojándose en un piso de la Via del Campidoglio, hasta que el 1 de diciembre se muda a Villa 

Strohl-Fern, situada en el parque de Villa Borghese. Publica los ensayos Worpswede y 

Auguste Rodin (Cartas a Rodin), y el texto en prosa poética Der Totengräber (El sepulturero), 

cuyo origen está en Der Gartengräber, escrito en 1899. Escribe Der Drachentöter. 

 

- 1904: Hasta mediados de junio permanece en Villa Strohl-Fern, donde inicia Los apuntes de 

Malte Laurids Brigge. El viaje de regreso lo hace visitando Nápoles, Viareggio, Milán y 

Düsseldorf.  A finales de junio visita Copenhague, Malmö (Suecia), y Borgeby-gård, Flädie, 

alojándose en casa de Ernst Norlind y Hanna Larsson. Desde allí, hace varias visitas a 

Copenhague.  El otoño y parte del invierno lo pasa en Furuborg, Jonsered (Suecia), en casa 

de la familia Gibson. Una de las cartas escritas a Kappus, el destinatario de una de sus obras 

más leídas, a saber, Cartas a un joven poeta,  está fechada precisamente en Jonsered en 

noviembre de 1904.  En diciembre marcha a Oberneuland, visitando antes Hamburgo. 

Publica Die Weise von Liebe und Tod des Cornets Christoph Rilke (Canción de amor y 

muerte del alférez Christoph Rilke). 

 

- 1905: Hasta febrero estará en Oberneuland, junto a Brema.  Desde marzo hasta mediados 

de abril se aloja en Dresde, en el barrio residencial Weier Hirsch.  El mes de mayo lo pasa 

en Worpswede.  A partir del 12 de junio se marcha a Göttingen, a casa de Lou Andreas-

Salomé. De allí se traslada a Berlín. Durante el mes de julio pasará unos días en Treseburg, 

en las montañas del Harz, Kassel y Marburg.  A finales de julio llega al palacio de 

Friedelhausen, como invitado de la condesa Luise Schwerin.  En septiembre visita Darmstadt, 

Godesberg, alojándose en casa de Karl von der Heydt, banquero y escritor, protector y 

anfitrión de Rilke por mediación de la condesa de Schwerin. El 12 de septiembre llega a París 

y se traslada a la casa que Rodin tiene en Meudon-Val-Fleury. A finales de octubre 

emprende un viaje para impartir conferencias en Colonia, Dresde, Praga y Leipzig. Desde el 

18 de diciembre se encuentra nuevamente en Worpswede. Publica Das Stunden-Buch (El 

Libro de Horas) y la segunda edición de Geschichten von lieben Gott (Historias del buen 

Dios), obra dedicada a la escritora y pedagoga sueca Ellen Key. 

 

- 1906: Regresa a París el 5 de enero. Su domicilio seguirá estando en casa de Rodin hasta 

mediados de mayo. Emprende algunos viajes por el norte de Alemania. El 14 de marzo 
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muere su padre en Praga. Con tal motivo, viaja a su ciudad natal. Regresa a París y cambia 

de domicilio: a un piso en la rue Cassette 29.  En verano visita varias ciudades belgas: Furnes, 

Ostende, Ypern, Oostduinkerke, Brujas y Gante. A finales de agosto, vuelve a pasar unas 

semanas en Godesberg, en casa de Karl von der Heydt. En septiembre visita Braunfels y 

Weilburg. Posteriormente, pasa un mes en el palacio de Fridelhausen. Desde allí hace una 

excursión a Marburg. En octubre visita Langenschwalbach. Se establece dos meses en Berlín-

Grünewald.  A finales de noviembre llega a Nápoles, y a partir del 4 de diciembre se alojará 

en Villa Discopoli, la residencia de Alice Faehndrich en Capri. Publica la segunda versión de 

Die Weise von Liebe und Tod des Cornets Christoph Rilke (La canción de amor y muerte del 

alférez Christoph Rilke). 

 

- 1907: La estancia en Capri se prolonga hasta el 20 de mayo, aunque en enero pasa algunos 

días en Nápoles, lugar al que regresa al finalizar la estancia en Villa Discopoli. A finales de 

mayo está de nuevo en París, de donde parte para emprender un nuevo viaje de 

conferencias a Praga, Breslau, Viena y Venecia. A comienzos de diciembre regresa a 

Oberneuland. Publica Neue Gedichte (Nuevos Poemas). Escribe a su mujer, Clara Rilke, desde 

París una serie de cartas sobre la pintura de Cézanne que en 1952 se publicarían como un 

volumen monográfico sobre el pintor fra ncés: Briefe über Cézanne (Cartas sobre Cezanne). 

 

- 1908: Permanece en Oberneuland hasta mediados de febrero. Después viaja a Berlín y 

Múnich, camino de Roma y Nápoles. Marzo y parte de abril se aloja nuevamente en Villa 

Discopoli, Capri. A su regreso a París, se detiene unos días en Roma y Florencia. A partir del 1 

de mayo está de nuevo en París; el 31 de agosto se muda al Palais Biron, en la rue de 

Varenne 77, domicilio que mantendría en los siguientes tres años. Publica Der Neuen 

Gedichte anderer Teil (Segunda parte de los Nuevos Poemas). Traduce los sonetos de 

Elizabeth Barrett-Browning. 

 

- 1909: A finales de mayo visita Saintes Maries de la Mer, Aix en Provence, Arlès. El 1 de 

septiembre va a Estrasburgo y después pasa dos semanas en la ciudad balnearia de Bad 

Rippoldsau. El 17 de septiembre visita Colmar, desde donde parte hacia Avignon. Publica 

Requiem für eine Freundin (Réquiem por una amiga [Paula Modersohn-Becker]) y Requiem 

für Wolf Graf von Kalkreuth (Réquiem por el conde Wolf von Kalkreuth). 

 

- 1910: El 10 de enero visita Elberfeld, junto a Wuppertal, en el Land de Renania del Norte-

Westfalia. Del 11 al 31 de enero se aloja en Leipzig, en casa de su editor Anton Kippenberg. 

Del 20 al 27 de abril viaja a Duino y Venecia, invitado por la princesa Marie von Thurn und 

Taxis. A mediados de mayo regresa a París. Parte del verano lo pasa en Oberneuland y 

Franzensbad, ciudad balnearia (FrantiČkovy L§znŊ, en la región de los Sudetes). Del 13 al 20 

de agosto es huésped de la princesa Von Thurn und Taxis en Lautschin (LouļeŔ, Bohemia). A 

finales de agosto viaja a Praga y pasa el mes de septiembre en el palacio de Janowitz 

(Janovice). Desde finales de septiembre hasta el 18 de octubre se encuentra en Múnich, 

desde donde viaja a Colonia. Regresa a París el 31 de octubre. Desde allí inicia su viaje a 

África, llegando el 25 de noviembre a Argel. En diciembre recorrería Biskra y El Kantara, en 

Argelia, y después Cartago y Túnez; desde donde se dirigiría a Nápoles. Publica Die 

Aufzeichnungen des Malte Laurids Brigge (Los apuntes de Malte Laurids Brigge), escrito 

mayormente en París entre 1904 y 1910. 

 

- 1911: Hasta el 6 de enero permanece en Nápoles. Vuelve a África e inicia el 10 de enero un 

viaje por el Nilo y visita: Asiut, Luxor, Edfu, Asuán, Abidos y El Cairo, ciudad en la que se 

quedará hasta finales de marzo. A partir del 29 de marzo se encuentra en Venecia. El 6 de 

abril llega a París, donde se queda hasta mediados de julio. Viaja nuevamente a Lautschin 

(LouļeŔ) para pasar el verano, invitado por la princesa Marie von Thurn und Taxis. Desde 

Lautschin hace visitas a Praga y Janowitz. Posteriormente va a Weimar, Naumburgo, Berlín, 

Múnich y a casa de su editor Kippenberg, en Leipzig. A finales de septiembre está de nuevo 
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en París.  En octubre viaja desde París a Duino recorriendo Avallon, en la Borgoña, Lyon, 

Avignon, Saint-Jean-les-Pins, Ventimiglia, San Remo, Savona, Piacenza y Bolonia. Escribe 

Figurines pour un ballet inspirado en el bailarín Nijinsky. Traduce del francés al alemán Le 

Centaure (Der Kentauer), de Maurice de Guérin y lo publica en Leipzig, en la editorial Insel.  

 

- 1912: La estancia en Duino se extiende hasta mediados de octubre, si bien desde allí realiza 

varias excursiones, especialmente a Venecia, también invitado por la princesa Von Thurn und 

Taxis. En la segunda mitad de octubre está nuevamente en Múnich. El 31 de octubre lo 

encontramos en Bayona, desde donde inicia su viaje a España. A partir del 2 de noviembre 

está en Toledo, 1 de diciembre en Córdoba, del 3 al 6 de diciembre en Sevilla y a partir del 

10 de diciembre en Ronda (Málaga). Traduce del francés al alemán LéAmour de Madeleine 

(Die Liebe der Magdalena. Ein französischer Sermon gezogen durch den Abbé Joseph 

Bonnet aus dem Manuskript QI 14 der Kaiserlichen Bibliothek zu Petersburg, Leipzig, 1912/El 

amor de Magdalena. Sermón anónimo francés) cuyo manuscrito había descubierto el abad 

Joseph Bonnet en la Biblioteca de San Petersburgo y que publicó en París en 1909.  

 

- 1913: Enero y parte de febrero se aloja en Ronda. Viaja a Madrid el 19 de febrero. A partir 

del 27 de febrero reside nuevamente en su domicilio de París, en la rue Campagne-Première 

17. En junio se aloja otra vez en la ciudad balnearia de Bad Rippoldsau. A partir del 9 de julio 

está en Göttingen, donde se encuentra con Lou Andreas-Salomé. Entre finales de julio y 

finales de agosto viaja a Weimar, Berlín, Heiligendamm, la elegante población balnearia 

costera, en el Báltico, Grönwoldhof y Hamburgo. En octubre visita Múnich, Dresde, Hallerau, 

Brückenberg y Krummhüber. El 18 de octubre regresa a París. Visita Rouen y Beauvais.  

Escribe Spanische Trilogie (Trilogía española) durante su estancia en Ronda. Publica Das 

Marien-Leben (Vida de María), escrito en 1912. Traduce del portugués al alemán a través del 

inglés Portugiesische Briefe (Cartas de la monja portuguesa) de la monja Marianna 

Alcoforado.  

 

- 1914: Mantiene la vivienda de la rue Campagne-Première 17 hasta finales de julio, aunque 

del 26 de febrero al 10 de marzo está en Berlín-Grünewald, y del 10 al 20 de marzo 

nuevamente en Múnich para pasar después unos días en Zürich antes de su regreso a Paris 

el 26 de marzo.  A finales de abril viaja a Duino, Venecia, Padua, Asís y Milán.  Del 23 de julio 

al 1 de agosto estará en Leipzig, en casa de Kippenberg, y a partir del 1 de agosto en 

Múnich, en el Hotel Marienbad. Desde el 24 de agosto y hasta finales de septiembre se 

traslada a Irschenhausen, una población de veraneo en el valle del río Isar, a la que acudía 

gente de la bohemia, atraída por los aires de libertad y permisividad con que vivían artistas y 

literatos. Allí conoció Rilke a la pintora Lou Albert-Lazard, con la que mantendría una 

relación. Regresa a Múnich.  A mediados de noviembre viaja a Frankfurt, Würzburg y Berlín. 

Traduce del francés al alemán Le Retour de LéEnfant Prodigue (Die Rückkehr des verlorenen 

Sohnes) de André Gide. 

 

- 1915:  De enero a junio regresa a Múnich, si bien la primera quincena de febrero la vuelve a 

pasar en Irschenhausen. A finales de octubre se muda a la villa de Renée Alberti, en la 

Keferstra e 11, situada en el barrio de Schwabing, donde vivían los artistas. Del 30 de 

noviembre al 11 de diciembre está en Berlín. A partir del 17 de diciembre, en casa de los 

príncipes Alexander y Marie Von Thurn und Taxis en Viena. Publica Fünf Gesänge (Cinco 

cantos), escrito en 1914. 

 

- 1916: El 4 de enero debe incorporarse al servicio militar y es destinado al Archivo de 

Defensa en Viena, donde permanecería solamente hasta junio de ese año. Viaja a Rodaun, 

lugar donde pasaban largas temporadas de descanso escritores como Richard Beer-

Hofmann, Hugo von Hofmannsthal, Max Reinhardt, Arthur Schnitzler, etc. En febrero hace un 

viaje a Múnich. A partir del 20 de julio está nuevamente en Múnich.  A finales de noviembre 

pasa unos días de vacaciones en la histórica y pintoresca población de Burghausen, junto al 
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río Salzach, en la frontera austro-alemana. 

 

- 1917: En junio pasa unas semanas en Herrenchiemsee, lugar del versallesco palacio de Luis 

II de Baviera. A mediados de julio viaja a Berlín. Del 25 de julio al 4 de octubre se aloja en 

casa de Hertha König, en Gut Böckel bei Bieren, Westfalia. Regresa a Berlín el 5 de octubre y 

permanecerá allí hasta el 9 de diciembre. A partir del 10 de diciembre lo encontramos en el 

Hotel Continental de Múnich.  

 

- 1918: Vive en el Hotel Continental hasta el 7 de mayo. A partir de esa fecha se traslada a 

una vivienda en la Ainmillerstra e 34 IV. En la primera quincena de septiembre pasa unos 

días en la alpina Ohlstadt, en el sur de Baviera, en la finca que poseía el diplomático Richard 

von Kühlmann, y en Ansbach, población cercana a Nüremberg, en el norte de Baviera. 

Traduce del francés al alemán Vingt-quatre sonnets (Die vierundzwanzig Sonette) de Louize 

Labbé. 

 

- 1919: El 11 de junio parte hacia Suiza, deteniéndose en Berna unos días, en el palacio de 

Gümlingen, residencia de la familia von Tscharner, del círculo de los dadaístas. Visita también 

Nyon, Zürich, Ginebra, Sils Baselgia, en el cantón de los Grisones, en la frontera italiana, 

Soglio, Lausanne, Begnins sur Gland, en el cantón de Vaud. Desde finales de octubre y 

durante el mes de noviembre comienza un ciclo de conferencias por diferentes ciudades 

suizas. A partir del 9 de diciembre se traslada a Locarno, histórica ciudad suiza a orillas del 

lago Maggiore.  

 

- 1920: Lugares visitados: Locarno, Basilea, Schönenberg bei Pratteln, Meilen, junto al largo 

de Zürich; Baden, la antigua Aquae Helveticae romana, en el cantón de Argovia; Venecia, 

Zürich, Winterthur, Schlo  Berg am Irchel, Nyon, Ginebra, Berna y Friburgo; Ragaz, Meilen, 

Sion, Sierre. Del 22 al 30 de octubre vuelve a París y se aloja en el Hotel Foyot. Regresa a 

Suiza a primeros de noviembre y el 12 de ese mes se marcha de nuevo a  Schlo Berg am 

Irchel. Publica Die wei e Fürstin. Eine Szene am Meer (La princesa blanca) drama en verso, 

escrito en 1898. 

 

- 1921: Permanece una larga temporada en Schlo  Berg am Irchel, aunque realiza viajes a 

Ginebra, Z¿rich, Posteriormente, ir§ a la Prieur® déEtoy, muy cerca de Lausanne, en el cantón 

de Vaud; Rolle, Sierre, Ginebra. El 30 de junio descubre Muzot y a partir de finales de ese 

mes se traslada al torreón de Muzot, edificio que su protector, el mecenas Werner Reinhart 

compra para alojar a Rilke. 

 

- 1922: Su domicilio habitual será ya a partir de ahora el torreón de Muzot, aunque pasa 

temporadas más o menos prolongadas en Sierre, y Beatenberg, cerca de Interlaken. Este es 

el año en el que termina su obra maestra Elegías de Duino y escribe Los sonetos a Orfeo, 

que publicaría al año siguiente. Curiosamente, es el año de menor movimiento viajero, junto 

con el año del fin de la I Guerra Mundial. 

 

- 1923: Lugares visitados, Zürich, Meilen, Greifensee, Thun, Monthey, Collombey, Villeneuve, 

Gruyères, Berna, sanatorio de Schöneck, en Beckenried, Lucerna, palacio de Malanz, 

Maienfeld y Zizers. A partir del 28 de diciembre está en Valmont, en el cantón de Vaud. 

Publica Die Sonette an Orpheus (Sonetos a Orfeo), escritos en 1922, y Die Duineser Elegien 

(Elegías de Duino), escritas entre 1912 y 1922 (dos de las Elegías las escribe en España). 

 

- 1924:  Permanece en Valmont hasta el 20 de enero. En junio de ese año realiza un viaje por 

la Suiza francesa. Después visitará Berna, Ragaz, Zizers y Meilen hasta finales de julio. En la 

primera quincena de septiembre está en Nyon, Ginebra y Lausanne. A comienzos de 

noviembre viaja a Montreux y Berna. A partir del 21 de noviembre se encuentra de nuevo en 

Valmont. 
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