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cceptance, 2 Jun 2017
or submitting full papers, 30 June 2017
Deadline for registration/payment of participants, 30 June 2017

Notification of acceptance of full papers, 28 July 2017

e  Publication of final programme, 1 September 2017

e Deadline for registration/payment of attendees, 15 September 2017

e  CICSA Congress, 28-29 September 2017

Submission of proposals

All texts must be submitted via the Congress platform:

I Congreso Internacional de Comunicacién Social Aplicada
#0h  Nuevas aproximaciones al estudio de la publicidad engafiosa

CICSA

I International Congress of Applied Social Communication
New Approaches to the Study of Mislgading Advertising

Please note that texts sent directly to the directors of the Congres
coordinators will not be accepted. The first step is the submis
Abstracts will be evaluated by the directors of each thematic are
authors must submit the complete paper. The organization will
the scheduled date the final acceptance of this complete version. An author can
submit only one paper at the Congress. Payment of the registration fee entitles the
presentation of one paper, whether individual or co-authored. If the paper is co-
authored, certificates of paper presentation will only be issued to those participants
who have paid the registration fee; their name will also be included in the
publications.
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Fees*
Speaker: 120,00 EUR (Registration deadline 30/7/
Registration of participants

Non-speaker attend

(Registration deadline

senting a paper and are enrolled in

tudents: 0,00 EUR (Registration deadline 10/9/2017)

ration of attendees who are not presenting a paper and are enrolled at
Rey Juan Carlos University.

*Includes attendance at the congress, catering service during coffee breaks and
certificates relevant to the type of participation.

Registration

Registration to the congress will be managed through the congress platf

Location and Accommodation

The CICSA will be developed in the Faculty of Juridical and Soci
Rey Juan Carlos University in Madrid (Spain). For more informatio
accommodation check the congress website.
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