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The International Congress of Applied Social Communication (CICSA) was founded 

as a forum to debate all social problems that find a frame of reference in applied 

communication. In this context, advertising is a communication modality that has great social 

impact. The I International Congress of Applied Social Communication (CICSA) 

-28-29 September 2017- aims to focus on the analysis of misleading advertising as a 

modality of illicit advertising that affects not only markets but also, and especially, consumers. 

Thus, it is intended as a discussion forum on the presence, regulation, self-regulation, 

management and social and media responsibility of advertising from the standpoint of 

different disciplines and perspectives. 
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Calendar 

• Opening of abstract submission, 20 February 2017

• Deadline for abstract submission, 15 May 2017

• Notification of abstract acceptance, 2 Jun 2017

• Deadline for submitting full papers, 30 June 2017

• Deadline for registration/payment of participants, 30 June 2017

• Notification of acceptance of full papers, 28 July 2017

• Publication of final programme, 1 September 2017

• Deadline for registration/payment of attendees, 15 September 2017

• CICSA Congress, 28-29 September 2017 

Submission of proposals 

All texts must be submitted via the Congress platform: 

Please note that texts sent directly to the directors of the Congress or thematic-area 

coordinators will not be accepted. The first step is the submission of abstracts. 

Abstracts will be evaluated by the directors of each thematic area. After approval, 

authors must submit the complete paper. The organization will communicate on 

the scheduled date the final acceptance of this complete version. An author can 

submit only one paper at the Congress. Payment of the registration fee entitles the 

presentation of one paper, whether individual or co-authored. If the paper is co-

authored, certificates of paper presentation will only be issued to those participants 

who have paid the registration fee; their name will also be included in the 

publications. 

http://www.methaodos.org/congresos-methaodos/index.php/cicsa/cicsa17
http://www.methaodos.org/congresos-methaodos/index.php/cicsa/cicsa17
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Publication of papers 

 

Titles, abstracts and keywords will be published via the congress platform (OCS) of 

the research group methaodos.org.  Papers that pass the evaluation process of 

double-blind peer review will be fully published in the congress proceedings in 

digital format. 

 

Finally, the 14 papers that obtain the best evaluation from the CICSA Scientific 

Committee will be published as articles (12) and research notes (2) in a special issue 

of the scientific journal ‘methaodos.social science journal’ planned for May 2018. 

The selected papers must conform to the standards of the journal. 
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Fees* 

 

Speaker:  120,00 EUR (Registration deadline 30/7/2017) 

 

Registration of participants that are presenting a paper at the congress.   

 

Non-speaker attendee: 40,00 EUR (Registration deadline 10/9/2017) 

 

Registration of attendees who are not presenting a paper.  

  

Students from other universities and the unemployed: 20,00 EUR (Registration deadline 10/9/2017) 

 

Registration of attendees who are not presenting a paper and are enrolled in 

a university or unemployed.  

  

Rey Juan Carlos University Students: 0,00 EUR (Registration deadline 10/9/2017) 

 

Registration of attendees who are not presenting a paper and are enrolled at 

Rey Juan Carlos University.  

 

*Includes attendance at the congress, catering service during coffee breaks and 

certificates relevant to the type of participation. 

 

 

 

Registration  

 

Registration to the congress will be managed through the congress platform: 

 

 

 

 

 

 

Location and Accommodation 

 

The CICSA will be developed in the Faculty of Juridical and Social Sciences of the 

Rey Juan Carlos University in Madrid (Spain). For more information on location and 

accommodation check the congress website. 

 

 

 

 

http://www.methaodos.org/congresos-methaodos/index.php/cicsa/cicsa17/user/account
http://www.methaodos.org/congresos-methaodos/index.php/cicsa/cicsa17/user/account
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